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Ireland Market Foodservice
Programme: Objectives

/To provide client companies with up-to-date
and relevant market information on the Irish
foodservice market and to increase awareness
of business opportunities within this sector.

To develop strong relationships with key
foodservice distributors and operators with the

ultimate aim of facilitating sales for client |
companies. r‘ u
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Forward thinking strategy for tomorrow,
tactical relevance for today
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Operator and Distributor Profiles

Irish Foodservice Market
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PERIscope 5 irish Consumer Food Intelligence

\ FOOD FACTS...
. In NI, importance of buying local
e 4 ' up from 41% (2005) to 63%

iy W (2009).

.
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Develop strong relationships with key
foodservice buyers

Marketplace Ireland

converting opportunities to business
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551 Irish foodservice buyers
294 Irish food and drink suppliers
186 Meetings

30+ Bord Bia / Irish foodservice buyer meetings
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Just Ask Campaign
March 2009 BO]'
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A public awareness d]]]el, B]& 8110
campaign that encourages § IO | J Olll'a
diners to look for IIS[A geS
Information on where their Sk
food comes from.
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