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Ireland Market Foodservice
Programme: Objectives

/To provide client companies with up-to-date
and relevant market information on the Irish
foodservice market and to increase awareness
of business opportunities within this sector.

To develop strong relationships with key
foodservice distributors and operators with the

ultimate aim of facilitating sales for client |
companies. r‘ u
\' -
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“What are Consumers doing?”
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\ FOOD FACTS...
. In NI, importance of buying local
e 4 ' up from 41% (2005) to 63%

iy W (2009).
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Develop strong relationships with key
foodservice buyers

Marketplace Ireland

converting opportunities to business
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51 Irish foodservice buyers
*94 Irish food and drink suppliers
*186 Meetings

30+ Bord Bia / Irish foodservice buyer meetings
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“Local suppliers that can produce quality and
consistency....we all want to buy local and

Irish to help the economy recover.”
e ‘
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http://www.irishtimes.com/newspaper/images/2009/0926/1224255265965_1.jpg

Just Ask Campaign
March 2009 BO

A public awareness d]]]
campaign that encourages
diners to look for
iInformation on where their
food comes from.
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=2 Cooking up a storm for local produce in restaurants
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Bord Bia and RAI

put local producers
on top of the menu
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Ted Browne Dingle Bay
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St Tola Goat farm
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Camphill & Grangebeg farm
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Thank You

maureen.c l.gahan

vbordbia.ie
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