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More than 37,000 audits in 2014…. 
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WHAT’S THE BEEF? 

“Anger over imports grows” 



Irish vs. British Beef 
(Base: All Regular Beef- Based Readymade Meal Buyers – 1,002) 

(Q.4) 

66 

25 

9 

66% 

Beef from Ireland is as 
good as beef from 

Britain 

40 

21 

39 
40% 

I would pay extra for 
readymade meals with 

British beef content 
instead of Irish beef 

31 

16 

53 31% 

I don’t really care about 
the origin of beef in my 

readymade meal as long 
as it comes from an 
European country 

2 in 3 agree that Irish beef is as good as British beef while only 1 in 10 disagree! 2 in 5 claim to be 
willing to pay more for British beef vs. Irish beef– but the research indicates that this is due to 

supporting the local economy rather than quality concerns. 

Agree Don’t Know Disagree 
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Fresh Clippings Newsletter 

Retailer bespoke 

Promotions 

Recipe Website Partnerships 

 irishbeef.co.uk 
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Selling the Superior Taste of Grass Fed Irish Beef  
in Germany, our Fastest Growing Steak Market 
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Irish Beef Campaign in the Netherlands  
focusing on our Natural, Sustainable Production and High Welfare Status 
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EU Generic Lamb Promotion 2015 – 2017  

€7.7m 

jointly funded with EU 
Bord Bia 

EBLEX (UK) 

Interbev (France) 

Markets:  Ireland, Belgium, Denmark 

 England, France, Germany 
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Ham/Bacon: Prompted TV Advertising 
% Awareness  

 

61% 

75% 
80% 78% 

Apr-12 Jun-13 Dec-13 Jun-14

Placed among top 2% of all Irish adverts 

Targeted Group- 30-60 year old female shopper 
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A blind test under scientific conditions with a 

robust consumer sample provides reliable 

data on product acceptance levels within the 

competitive market context. 

http://www.google.ie/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=&url=http://www.proteckmachinery.com/stats.php?p=usa-flag-images-free&ei=YRKrVLPcOMLP7QaLmICYDg&bvm=bv.82001339,d.ZGU&psig=AFQjCNHYp5IZXfI2CFl_d_7kDS-jyitIFA&ust=1420583906424958


Understanding the needs of the consumer  
Delivering long term & commercial growth 
Exploring trends and future spaces  

Placing the consumer at the heart of new product development 
Stimulating creative thinking and idea generation 
Co-creation & validation to underpin commercial success  

Creating & building brands 
Ensuring products remain relevant & differentiated 
Building deeper relationships between brands & consumers  

A range of programmes designed for individual company needs… 
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Leveraging Specialist 
Undergraduate Programmes 

Food Marketing Graduate 
Programme 

Marketing Fellowship 
Programme 

Strategic Growth (Food 
Industry) Programme 

Origin Green Ambassador 
Programme 
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  Dubai  

  Nuremberg 

Shanghai 

Amsterdam 

Cologne 

Trade Fair Programme 2015 

Lyon 

Milan 
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Feeding the Planet, Energy for Life 
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. 

The Origin Green Report 2015 

. 
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The Inaugural Global Sustainability Forum 
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