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The Co-operative’s 100% British
own brand performance:

Openness and honesty about food, from
where it comes from to what it includes
have long been firm commitments of

The Co-operative. On an annual basis

we will report on our British sourcing
performance to provide transparency about
how we really support farmers in our stores

The Co-operative Food — entirely 100% British
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Origin
At The Co-operative, we have been
labelling the origin of our products and

key ingredients since 1997. What is legally

are tirodd nn nack hae fh
guired on pack has |

but The Co-operative still gives information

over and above what IS required

We label the country or countries that the man
ngredients in our products coma from; be that beef

n a ready med, apples n an apple pio or milk used in
cheesa. This isn't just where we're keen to highlight
the British credentials of our products or whare there

5 a customer parcaption of quality inkad to that country
{such as Danish bacon), but anywhere in the world a
characterising ingredient ongnates from. The format
that we daclare the onigin in may vary depending on
the size of the iabel, but we are as specific as possible

We also am fo restrict the sourcing of meat, poultry
and farmed fish ingredients to a maximum of two
ndividual countries to halp us label this way, nstead
of us using the smallest geographic region such as EU,
South America, but recognise this isn't always possible
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Irish vs. British Beef

(Base: All Regular Beef- Based Readymade Meal Buyers — 1,002) I don’t reaIIy care about
Beef from Ireland is as I V\(’jou'd :ay extlra f?trh the origin of beef in my
good as beef from readymade meals wi readymade meal as long
Britain British beef content as it comes from an
instead of Irish beef European country

da

66% 40% 31%

¥ ¥ 4

2 in 3 agree that Irish beef is as good as British beef while only 1 in 10 disagree! 2 in 5 claim to be
willing to pay more for British beef vs. Irish beef— but the research indicates that this is due to
supporting the local economy rather than quality concerns.
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irishbeef.co.uk

the flavour shows

Fresh Clippings Newsletter where the best N B
grass grows Irish Food Board

Home | Brilliant beef recipes | Get cooking with beef | Grasstronomy Farm

Viicome 1 e Irish Bee aite > Home

i FREE ‘Fresh
e~y 4 flavour of Spring
1NO! recipe book

in Ireland

“Avadlable ot a8 paticipating ANDA stores

W loflooluxuryroasﬂngtraysasrunnersfupprlzes

Challenge our
Grasstronomy Latest recipes from Ir (,ld nd
Visitnow...

chefs&WIN' A T Sk S R FaNa s R Wika e o
s Retailer bespoke
= Promotlons

Crasstronomy Farm to cook

Feast on Thyme-spiced 5 :
2 up 2 Ebulous recipe. Dhus,
Roast Rib Eye of Beef [EERSeruaptes

vieh Horseradian cream s ey Recipe Website Partnerships
Holiday in 3

WIN daily prizes at
facebook.com/grasstronomy
» : Enter here
for all

e it Sho M & & apps Subscribe now ﬁ-ql >
: —=Celie= = e Ireland & famy

Ingredients Occasions Special diets  Vegetarian Features

(‘

Find more recipes at
Sign up or sign in to receive a £40 wine Good Food Channel
woucher, and to save, rate and comment on
recipes. Plus, get our newsletter.

b Follow Good Food

[elelc]

Home i Blog

A-Z of recipes  Cakes Cuisines Favourites  Healthy

Recipes - @ Yourbinder

With over 8000 tried and tested recipes, you're sure to find the perfect
dish. Browse by occasion, cuisine, vegetarian and healthy cating or try

our recipe A-Z.



Die Lleine Fleischschedle

in Germany

GOURMET-GRILLER 2014
100 feinste IRISH BEEF-Pakete
2u innen: www.lrishbeat.de

Ratgeber Grillen

Gritlon Smoker &
A Basiewissen [ e i Flok

Anzeige
Beef von gliicklichen Rinder!

Saftiges Beef von saftigen Weiden, aus artgerechter,
steht das Qualitatssiegel von Bord Bia, dem Irish F

: KPI SNAPSHOT 2014 (LOHAS TARGET)

_ad

inder von der griinen Insel verbringen praktisch
Leben drauBlen an der frischen Luft auf saftig-gt ]
Weiden. Weil sie dort den ganzen Tag in Beweg

®) Awareness Trial (@ Buy Regularly ¥
D963 B3 T 14% +5 = ol

v Preferred
12% +2
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CHEFS’ IRISH
BEEF CLUB
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REZEPTE - Chustoph Riiffer

ROASTROT

Riicken vom irischen Weideochsen mit
sautierten Steinpilzen, Sellerie und Wildkriutern

ZUTATEN
Sellerie und Wildkrdstern
(Rezept far 4 Personen)
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Chustoph Fijffer— REZEPTE

Bl Dic Steaks mit Sakz und Pfeffer wiirzen und in einer
heiflen Pfanne anbeaten. AnschlieBend im Ofen suf
einem Gitter bei %0 °C fior circa 8 Minuten garen.

B sellesicknolle schilen und wirfeln. Schalotten und
Selleric in Batter anschwitzen. Mit Sahne und Wasser
auffallen und leicht wirzen. Sellerie weichkochen.
Bend im Mixer fen parieren.

[l Dic panzen Steinpike putzen und in Steinpilzal
sautieren. Mit Salz und Pfeffer warzen and bis zum
Sellerieptiree im oberen Driteel des Tellers platrieren, in
die Zwischenriume die Steinpilze und darauf den
Minilauch geben. Die Wildkrauter put waschen und in
die verbleibenden Licken setzen. Das Fleisch nach
dem Garen kurz in der Butter und den Arcmaten
schwenken und anschliefend aufichneiden. Das auf-
geschnittene Fleisch vor dem Gemtise platzieren und
etwas Kalbsjus angiefen.

Zum Pérgnon

DOM FERIGNON BY IRIS VAN HERPEN

Die ven der Maduschiplerin Iris van Hergen ges
Verwasdlung des Dom Pingaon Chisrgagners v

L

Geschesibox 5t eine glanzvolie nterpratation der Retung und
lkammenhed uad des Verszrechens enes weleren Melasspicse
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EU Generic Lamb Promotion 2015 - 2017

Markets: Ireland, Belgium, Denmark
England, France, Germany

€7.7m

jointly funded with EU
Bord Bia
EBLEX (UK)
Interbev (France)

ENJOY
IT'S FROM

EUROPE
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Bacon: Prompted TV Advertising

% Awareness

“B =

Placed among top 2% of all Iris adverts

! on

o~

<

-
-

Apr-12 _11{1-13 Dec-13 _

Targeted Group- year old female shopper
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T T £
A blind test under scientific conditions with a
robust consumer sample provides reliable
data on product acceptance levels within the
competitive market context.
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Consumer Insight & Innovation

A range of programmes designed for individual company needs...

Insight

Understanding the needs of the consumer
Delivering long term & commercial growth
Exploring trends and future spaces

| °
S Innovation
_ Placing the consumer at the heart of new product development
L

/

Stimulating creative thinking and idea generation
Co-creation & validation to underpin commercial success

= Branding
Creating & building brands

Ensuring products remain relevant & differentiated
Building deeper relationships between brands & consumers







Trade Fair Programme 2015
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MARKE T PL&SEE
INTERNATIONAL 2015

WORLD LEADERS. WORLD CLASS. WORLDWIDE.

Ml rch 26th 2015

lreland Awaits
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e z ' o Feedlng the Planet, Energy for Life

MILANO 2015




The Origin Green Report 2015

Oriqgi

Ireland is forming a new
nature. Be part of it
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