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German grocery retail market is worth €176bn

Others
36%

Source: Trade Dimensions 2014
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Meat consumption is 60.3 kg per head

in kg
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Drivers of consumer beef purchasing

Top Choice Drivers For Beef

Mational
Appearance: That the meat has a good colouring and
overall look

Key Country of Origin: Where the meat comes from

The Price Per Kilo

N
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Low Lewvel of Fat Content: That the piece of beef doesn’'t
have a lot of fat
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Colour of the Meat: That it is a deep dark red
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Special Offers: Discounts and Deals In the Store

The Price per portion/pack

Ethical Considerations: Animal Welfare and Treatment
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Animal Feed: That the animal is fed on grass or other
specific feed

Environmental Factors: Sustainability of farming
practices
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Something else
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None of these

I'm not really sure 3




Irish Beef Success in Germany

/' Sales growth across Germany

~/ Irish beef sales up 50% on 2012 Unser Reaepé: 43ir sattines Beel?
| Sadtige lyeiolen.

e T

v Extra 6,000 tns Irish beef

/ Irish beef listed in 4 of the top 5 retailers
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Awareness of Irish beef now at 60%

Irish Beef Experience Commitment (Q15A) Equity — Ireland as a Beef Producer (Q16)

Change Change 2% Applies Change
Vs 2013 Vs 2013 Vs 2013
Prompted awareness 43 Loyals - Trust beef - 51 +3

Irish Beef O

Taste great - 48 +7

Strong heritage - a42 +7

Ever tried Irish

Beef(Q.12) Repertoires +2
Great quality - 41 +7
Buy Irish Beef
regularly (Q.13) e . +3
Farming experts - 39 +3
Irish Bee > A . +3
Preferred source (Q.14) 12 + ccepters Worth more - 33 +9
Mot consider B Family farms 33 -1
Irish Beef (Q.15) J 2 - : Sustainabl tices I 23 N
___________________ . Potentials -8 ustainable practices -
Prompted awareness gm =1 memmm - ey — — — — — Pure & natural 37 _
Irish Beef advertising I 128 -1 Reiect a s
(Q.19) ejectors + Hear a lot about - 25 -
reat valle il +2
Good animal welfare - 19 .|




Consumer Insights 1: Dietary Choice

AREYOUA
FLEXITARIAN?

Dietary Choice % of Pop

Vegetarian/Vegan 3.7/0.3
Flexitarian 11.6
Eat less meat 9.5
Eat same amount of meat 75.1

4
Growing the success of Irish food & horticulture Bord Bia

Irish Food Board



Consumer Insights 2: Multi Channel

b
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Consumer Insights 3: Convenience
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Consumer Insights 4. Regionality
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URSPRUNG

Gutes aus deutschen Regionen

Fleisch
aus der
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Nov Dec

Irish Beef Marketing Activity 2015

Jul Aug Sep Oct

Apr May  Jun

Jan Feb Mar
Integrated & focused Communications Strategy for 2015

Activation /
Promotion

Activation /

Promotion
Big summer
activation campaign

|
Basic Communications over 12 Month Period i:‘“":—"i n

PR / Social / Website

v

Tactical Trade Support
BordBig

Irish Food Board
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BEEF-FREUND

IRISH BEEF - WELTMEISTERKLASSE! [

% % % % % GOURMET-GRILLER 29.06.2014 |
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Gewinne ein Irish Beef Gourmet-
Paket im Wert von 100 Euro
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Irish Beef On Pack Promotion 2014

> - .
Sy g | 2

e recal-
IRISCHES ! I 4

DRY AGED
RUMPSTEAK |

Kaufland

Piig%fﬂﬂ

rrrrrrrr os1 st KARSTADT

4
Growing the success of Irish food & horticulture Bord Bia

Irish Food Board



»-‘&" [

WOCHENENDE}J
| FUR 2 ZUGEWINNEN!

etzt Gewinncode! ;,‘ Kl
emgeben auf

- WWW. IRISHBEEF.D‘E 5@
BEEF-FREUND 16.06,2014 M= '

DUBLIN-

R f'
arce | \
jrilnen Weide

| W i icisci e .
) Dor richtige Umgang mit Filat & Co. *
) K&stliche Rezepte
4. Gutes Beef bestens zubereitet Enfach smsere |

123-345-567-789

B UNS KOMMT BELF NOCH
WIE JEMER VON DER WEHDE




German Retall
Fresh Meat Trends

Eoin Kelly, Bord Bia
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Retall Fresh Meat Data

v Purchased GfK data for German fresh meat market on a trial basis

/52 wie and 12 wie periods available

./ Available across the following meats:

4 Poultry

/Data broken down by main cuts
/Trends by retailer
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Retall Fresh Meat Data

~/ Total Value

~/ Total Volume

/' Penetration

~ Volume per buyer
S Spend per buyer

S Frequency of purchase

S Average price
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German Retall Meat Market Overview

Market worth over €9.9bn value

* Increased shopping frequency
« Lower spend per buyer

Strongest market share growth in Lidl
Growth also shown in Netto and Kaufland.
Decline in share for Aldi and Real
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Meat Sales down 2% in Value, 52 w/e Sept 2014 (;r|</

* Down marginally in most measures
* However growth recorded in latest quarter

* Increased spend per buyer
* Greater frequency

Poultry
up 1%

* Increased spend per buyer
* Greater frequency

* Pork has been declining
* Down in all measures
* Down in quarterly period
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Value Market Share by Meat
52 w/e Sept 2014

Poultry, 28.0%

Pork, 47.7%

Beef/Veal,
22.4%

Lamb, 1.9%
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Sales Trends by Meat
52 w/e Sept 2014

8.3

10 +

m Value
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%
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2 16 12 -1.3 -1.6

-2.3 27
-4 -
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Sales Trends by Meat
12 wie Sept 2014

12 - Val
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Retailer Overview

EDEKA

EKaquanc'

REWE
real-
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Meat Trends by Retailer
52 w/e Sept 2014

mValue m®mVolume

Ch. 2 1 .08

-9.8

Edeka Rewe Kaufland Real Marktkauf Aldi Lidl
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Retall Trends for Beef
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Latest Beef Measures

12 week ending Sept 2014 YOY % Ch

( Penetration % 52.9 4.0 )
ey (o0 o

\_Volume per buyer (kg) 2.4 1.5 y
Spend per buyer (€) 21.2 -1.6

[ Average Price (€/kg) 9.0 -3.0 ]
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Beef Trends by Retaller
52 w/e Sept 2014 173
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Trends by Beef Cut
52 w/e Sept 2014
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Performance Measures by Beef Cut
12 w/e Sept 2014
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-15 -
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buyer per kg
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Lamb
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Latest Lamb Measures GFK

12 w/e period Sept 2014 YOY % Ch

Penetration %

5.8 -3.2
Frequency 14 2.9
Volume per buyer (kg) , 12.5
Spend per buyer (€) 161 0.8

Average Price (€/kg) 13.6 11.8
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Summary

/' Data now available quarterly

/ Available for individual cuts and retailers

/' Wide range of measures covered

S f you would like anymore information contact:

i Eoin.kelly@bordbia.ie

° 01 6142211
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mailto:Eoin.kelly@bordbia.ie

Thank you for your time!

2014 FIFA World Cup™
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