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Source: IMF World Economic outlook 2014 

82 million 

€571m 

€3 trillion 
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Source: Trade Dimensions 2014 
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German grocery retail market is worth €176bn 
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Meat consumption is 60.3 kg per head 

8.9kg 
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Drivers of consumer beef purchasing 
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  Sales growth across Germany 

  Irish beef sales up 50% on 2012 

  Extra 6,000 tns Irish beef 

  Irish beef listed in 4 of the top 5 retailers 

 

Irish Beef Success in Germany 
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Awareness of Irish beef now at 60% 
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Dietary Choice % of Pop  

Vegetarian/Vegan 3.7 / 0.3 

Flexitarian 11.6 

Eat less meat 9.5 

Eat same amount of meat 75.1 

Consumer Insights 1: Dietary Choice 
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Consumer Insights 2: Multi Channel 
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Consumer Insights 3: Convenience 
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Consumer Insights 4: Regionality 
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Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 

Activation / 

Promotion 

Activation / 

Promotion 

Big summer 

activation campaign 

Integrated & focused Communications Strategy for 2015. 

Tactical Trade Support 

PR / Social / Website 

Basic Communications over 12 Month Period 

Irish Beef Marketing Activity 2015 
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Gourmet Griller              Posts 
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Irish Beef On Pack Promotion 2014 
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+ 50% 

60% 

Sales +50% 

Awareness 60% 
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German Retail 

Fresh Meat Trends 

Eoin Kelly, Bord Bia 
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Retail Fresh Meat Data 

 Purchased GfK data for German fresh meat market on a trial basis 

52 w/e and 12 w/e periods available 

Available across the following meats: 

Beef 

Lamb 

Pork 

Poultry 

Data broken down by main cuts 

Trends by retailer  
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Retail Fresh Meat Data 

 Total Value 

 Total Volume 

 Penetration 

 Volume per buyer 

 Spend per buyer 

 Frequency of purchase 

 Average price 
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Market worth over €9.9bn value 

• Increased shopping frequency 

• Lower spend per buyer 

• Strongest market share growth in Lidl  

• Growth also shown in Netto and Kaufland.  

• Decline in share for Aldi and Real 

€  
German Retail Meat Market Overview 
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• Increased spend per buyer 

• Greater frequency 
• Pork has been declining 

• Down in all measures 

• Down in quarterly period 

• Increased spend per buyer 

• Greater frequency 

• Down marginally in most measures 

• However growth recorded in latest quarter 

Beef 
down 
2% 

Lamb 
up 8% 

Poultry 
up 1% 

Pork 
down 
3% 

Meat Sales down 2% in Value, 52 w/e Sept 2014 
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Value Market Share by Meat 

52 w/e Sept 2014 
 

Poultry, 28.0% 

Beef/Veal, 
22.4% 

Lamb, 1.9% 

Pork, 47.7% 
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Sales Trends by Meat  

52 w/e Sept 2014 
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Sales Trends by Meat 

12 w/e Sept 2014 
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Retailer Overview 



  

    Growing the success of Irish food & horticulture 

Meat Trends by Retailer 

52 w/e Sept 2014 
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Retail Trends for Beef 
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Latest Beef Measures 

12 week ending Sept 2014 YOY % Ch 

Penetration % 52.9 4.0 

Frequency (no. of 

purchases) 
2.9 2.5 

Volume per buyer (kg) 2.4 1.5 

Spend per buyer (€) 21.2 -1.6 

Average Price (€/kg) 9.0 -3.0 
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Beef Trends by Retailer  
52 w/e Sept 2014 
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Trends by Beef Cut 

52 w/e Sept 2014 
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Performance Measures by Beef Cut 

12 w/e Sept 2014 
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Lamb 
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Latest Lamb Measures 

12 w/e period  Sept 2014 YOY % Ch 

Penetration % 
5.8 -3.2 

Frequency  
1.4 2.9 

Volume per buyer (kg) 
1.2 12.5 

Spend per buyer (€) 
16.1 -0.8 

Average Price (€/kg) 
13.6 -11.8 
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Summary 

Data now available quarterly 

Available for individual cuts and retailers 

Wide range of measures covered 

 If you would like anymore information contact: 

• Eoin.kelly@bordbia.ie   

• 01 6142211 

mailto:Eoin.kelly@bordbia.ie
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Thank you for your time! 


