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Think to the FUTURE
whilst changing the
present

Google






8%

of 3-4 year olds
use a tablet

Source: Ofcom, Oct 2013



FAST, UNPREDICTABLE CHANGE
IS an absolute certainty
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ACCESSIBILITY OF DEVICES
Will drive growth




".
B R SN
o-*._‘_ a A
‘ -
i A - e
A\",‘ ~ ,"

fﬁ L}

)

q - - ,’:’/ "'is
"- J & -~ -y
! o s ¢ \ . .

» ? B o +
. < . | ;
By - A
.y ; ‘;;Q ¢

e . .-\‘ » \‘,



ACCESSIBILITY OF DEVICES
Will drive growth oo/
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Titan
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ENTERING A NEW WORLD Q
Of Six Screens (yes, six!)

@Chrome

[DESKTOP] [MOBILE] [TABLET] [IN-CAR] [WEARABLE]
.g. Samsung
e.g. e.g. e.g. e.g. e.g. HUD €9
Flutter Project Ara Senseg Chromecast Windscreens Gear, Google

Glass, Contact
lens, Android SDK



ENTERING ANEW WORLD &
Of Six Screens (yes, six!)

® chrome

[DESKTOP] [MOBILE] [TABLET] : . EARABLE]
.g. Samsung
e.g. e.g. e.g. e.g. e.g. HUD .9
Flutter Project Ara Senseg Chromecast Windscreens Gear, Google

Glass, Contact
lens, Android SDK



ENTERING ANEW WORLD &
Of Six Screens (yes, six!)

@Chrome

4/ |
[DESKTOP] [MOBILE] [TABLET] ) ) EARABLE]
.g. Samsung
e.g. e.g. e.g. e.g. e.g. HUD .9
Flutter Project Ara Senseg Chromecast Windscreens Gear, Google

Glass, Contact
lens, Android SDK






FAST, UNPREDICTABLE CHANGE
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~AYearin Search

In 2014 we searched trillions of times. What do these
searches say about us?

! ’
2 ’
e
" Ay
~R
. . - .
*. -
- . - )
? T e
' . . N - <
e w' - PR -
- .
» ‘ .
» » . .
v R »
., ’ a » -
e g

o At T e T EXPLORE 2014



WILLIAMS
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Online videos are  :
- watched every

Of Google
searcﬁ_es are
mobile @®




([ Tube

YouTube users are valuable consumers

—é; more likely to buy

electronics, gadgets, or
3.3X  other devices

s more likely to buy /
- download digital music,

2.3X movies, or books

more likely to buy apps

for their smartphone or
2.8X tablet

Source: YouTube Global Audience Study, IPSOS 2013 Google Confidential and Proprietary






‘Il 'l. “ .. . .
© -
O .
o .
o -
% -
:
M .
M .
M .
- THEWORLD - TECHNOLOGY . :
M .
M .
M -
b -
. -
. -
. _ =
- -
a -
.
e — ;
s -
- : = . :
H -
S ]
: -
s L}
° -
;
: :
.
* -
e -

y o - - - . .
' n : IS C ‘ :
s -

= IS C an I g > .
- -
' .
— : 3 . . :
'. “ ... -“
.I..-l - =



FAST, UNPREDICTABLE CHANGE
IS an absolute certainty

DEEPMIND



So how can you
think to the FUTURE whilst
changing the present...?

Google






Thank you

Google

Andrea Coffey



