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ORIGIN GREEN 

 
Ireland is on a mission to become a 

world leader in sustainably 

produced food and drink 
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A World Leader in Sustainability 

Measuring what matters… 

Accreditation, independent verification… 

Performance based on science  

innovation and best practice… 

Every farm and food manufacturing business 

signs up to the sustainability agenda… 

Conditions for success 
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Farm Quality & Sustainability Audits 

45,000 Beef Farms   

90% of Beef Exports, Audited & Carbon Footprinted 

18,000 Dairy Farms 
100% Milk production, participants entering audit cycle 

Pigmeat, Poultry, Lamb, Eggs, Grain, Horticulture 

Horticulture Sustainability measures being implemented  
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Company Recruitment Pipeline 

395 Companies Registered 

219 companies at workshop/  

plan development phase 

92 plans submitted 

84 plans accepted 
Over 75% of exports 
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Sample of Verified Members 
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ISO 17065 PAS 2050 

Securing International Recognition 

The Farm Audit Carbon Footprint The Charter 
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Direct Access to Expert Advice and Support 
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Green Business 

identified average 

savings of €37,000 per 

company over last 3 

years 
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82 companies signed up to course since launch in November 
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Support 

during plan 

development 
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International Trade Fairs, 2014 
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. 

The Origin Green Report 2015 

. 
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Building awareness of Origin Green among Irish 

consumers 
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ORIGIN GREEN 

Integrated Marketing 

Plan 

 

Annual Spend of €3.5m  

 
 


