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Conditions for success

Every farm and food manufacturing business
signs up to the sustainability agenda...

Measuring what matters...

Accreditation, independent verification...

Performance based on science
Innovation and best practice...
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Working
with nature

& Sustainability Audits

~
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45,000 Beef Farms
90% of Beef Exports, Audited & Carbon Footprinted .
Y N v
W
18,000 Dairy Farms

100% Milk production, participants entering audit cycle

Pigmeat, Poultry, Lamb, Eggs, Grain, Horticulture
Sustainability measures being implemented
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with nature

395 Companies Registered

L

219 companies at workshop/
plan development phase

92 plans submitted

84 plans accepted
Over 756% of exports
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Sample of Verified Members
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IRELAND Home Members Calendar Manage

Welcome

o
an initiative by B()rd B’a

Irish Food Board

113} Working
with nature

a Invite Colleagues
O Add something

Filter by: Display all Discussions Webinars Documents More ¥

How are Expanded Polystyrene Boxes @
best managed?
Kara Flannery - Flannery Nagel Environment... - Discussion

Manage your followed areas
ALL AREAS E-S

COMMUNICATION AND ~
MARKETING

Hi all, A problem waste we are aware of with many Origin Green participants
and members are the EPS fish boxes arising at fish processing plants/food
companies. From talkin...

5 comments

- EEE

Ambassador Insighis
Company Insights
Leveraging your Membership
Marketing

Upcoming Events

Embracing Sustainability at @
Derrycamma Farm

Patrick Rooney - Derrycamma Farm = Article

Highlights
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6 Week Online Plan
Development Course:
Starting January
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Irish—-
Countryppeats

The Lamb Specialists

What does Ornigin Green
really mean to Irish Country
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Direct Access to Expert Advice and Support

Green Business e oa iy

“ ENTERPRISE
IRELAND
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GREEN BUSINESS PHASE 11
JUNE 2011- NOV 2014
OIIO
€6.7 Million

Potential cost savings identified

@ O A Green Business
gy Waler  Waste identified average

€4.7 Million ~ €760K  €1.3 Million SaVingS Of €37,OOO per
company over last 3
years

€37,000

Savings identified per company visited
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Filter by: Display all Discussions Webinars Aficles

Ask John Coleman & Colm Munnelly, &

Packaging Technology Advisors from
Repak, your questions today

Colm Munnelly | Repak | Discussion =

|
Hi all, My job as a Packaging Technology Advisor with Repak gives me a Introduce yourself and
S . i = . meet other new members
great insight into how to optimise packaging systems and the
best options for reusing and recycling

Colm Munnelly | Repak | 108 minutes ago

Hi Kieran, Unfortunatehy this iz still a very messy material to deal with as no-one
wants to tackle the recycling of it due to its contamination. From yvour customers

PINBOARD paint ... More

See all 2 replies

How to integrate

How important is sustainability for piodiversity into your

ouyers in international food

ousiness
markets? Introduce yourself and meet other new #*
= ey s members Pin
See all Mullins | Bord Bia | Di i el
SEe Andrew KMullins ord Bia iBCcUssion
Welcome to the Origin Green Platform! A great way to get started is to Repdk o
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Origin Green Online Course Fotlow this

subject area
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Foliow Share Pin Like

Week 1: Completing Section 1 of your Origin
Green Plan

Andrew Mullins - Bord Bia - fy : - Pian Development Course = 8 Jan tSt?(ps 1-3: What you need
o know

. —

Manage your followed areas
ALL AREAS A

Welcome to the Origin Green Plan Development Course. Week 3: Completing

Section 4 of your Origin

Week 1 is all about setting the foundations for your Plan. identifying your Green Plan
COMMUNICATION AND ”  key stakeholders and ensuring they are clear on how and why you are
MARKETING going to make Origin Green a part of your business. Step 8: What you need to
know

Ambassador Insights
Company Insights
Leveraging your Membership

If you need any support, you can post a question io our sustainability
experts and fellow Platform members or get in touch with me directly.

Marketing Below are your 3 actions for the week: they should take 1.5 - 2 hours to
Upcoming Events complete.

DEVELOPING YOUR PLAN To do list

Origin Green Online Course 1: Get your Plan Template

Step 1-3: Plan Initiation

First you will need to download the plan template.
Step 4 & 5 Setting Targets Yo eeg - P P

82 companies signed up to course since launch in November




One to One
Feedback meeting to

on initial discuss

S u p p O rt draft plan feedback
during plan Yy

d eve I O p m e nt Workshops

IRELAND

o
Growing the success of Irish food & horticulture Bord Bi1a
Irish Food Board







&

16;1 new buyers "T ﬂ
part in .

L%
Vo e
14 itir er 3 days m—‘ N

@

PEPSICO

» -

Nestie wwy

/ @Bordbia & OurFoodOurFuture

\ — : N— Our Future
“ b - > ™ — *Ctrended on Twitter...

= ', ) A ‘\ » ' . ,“




<I>>

T FARMS"
VWVvalmart “%’ W
X = :;” oY 3= . : : < -
- . ’ 4 ; -

P _»

-

@PEPSIGO

4
Growing the success of Irish food & horticulture Bord Bi1a
Irish Food Board


http://www.google.ie/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&docid=x6ojPiw8MYr4IM&tbnid=_StfR4SZdyRQ0M:&ved=0CAUQjRw&url=http://www.temp-masters.com/?page_id=9&ei=8qV5U7ufD8P20gXi4YHYCg&bvm=bv.66917471,d.ZWU&psig=AFQjCNEgXA3He7q54f-45Co6iVI98ua3ww&ust=1400567662794121
http://www.google.ie/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&docid=f1_YCKRu3lncYM&tbnid=whlYLcxZxv6RkM:&ved=0CAUQjRw&url=http://www.cambridge-news.co.uk/News/Councillors-voice-opposition-to-planned-Royston-Tesco-stores-opening-hour-extension-bid-20140518120612.htm&ei=QqZ5U9uWHPDa0QWU1IGIAg&bvm=bv.66917471,d.ZWU&psig=AFQjCNGGGvDKLjhRIZT8b3K4HiK6ztdrAw&ust=1400567744125956
http://www.google.ie/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&docid=NPvGDDfV2Pwc3M&tbnid=xG5xcK6M0yHJsM:&ved=0CAUQjRw&url=http://www.mikeroweworks.com/2013/03/fair-oaks-farms-delivers-more-than-milk/&ei=pql5U6LXI6Gk0QXal4GIAg&psig=AFQjCNEXfIZ7AEnyzHs4M_0ir9CdQid3yA&ust=1400568583404330
http://www.google.ie/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&docid=2OcujhLCEqH3CM&tbnid=epQw68J8FKKdoM:&ved=0CAUQjRw&url=http://goodlogo.com/extended.info/ahold-logo-3416&ei=G5CxU6mcO4ye7Aab8oFQ&bvm=bv.69837884,d.ZGU&psig=AFQjCNGjggqE9Ske_7L0aIbD2uQ6BWcC9Q&ust=1404232084114331
http://www.google.ie/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAQQjRw&url=http://www.examiner.com/article/starbucks-101-what-is-the-story-behind-the-siren-logo&ei=sBixU7DjBonF7Ab8qIDIBw&bvm=bv.69837884,d.ZGU&psig=AFQjCNH10BxIlvxKFxq1gOF1YDu1q_wAHQ&ust=1404201520174756
http://www.famouslogos.org/logos/unilever-logo
http://www.google.ie/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&docid=vH9xqDWJCADxXM&tbnid=HMX7TEq1ad3F4M:&ved=0CAUQjRw&url=http://www.wkrb13.com/markets/263362/abbott-laboratories-price-target-cut-to-46-00-by-analysts-at-jefferies-group-abt/&ei=Pap5U5y3NeWW0QWglICwBg&psig=AFQjCNGqzx_ednNDAMvcsi4IfMAOkugPQw&ust=1400568744850479

International Trade Fairs, 2014
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The Origin Green Report 2015

Ireland is forming a new co
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nature. Be part of it >>
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Building awareness of Origin Green among Irish
consumers
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ORIGIN GREEN

Integrated Marketing
Plan

Annual Spend of €3.5m

ric i “/
@ Worling Bord Bia
Irish Food Board
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