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We run the largest face-to-face survey in the UK
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Eﬂi‘nﬁ’fﬁﬁ@ We don’t just speak to shoppers
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Introducing him! international — Understanding
shoppers around the World

Launched in 2015 by Tom Fender (ex owner of him! UK) & Neil Turton
(ex CEO of Nisa) and is the sister company to him! research &
consulting in the UK.

What?
Channel usage
Influences, drivers and deterrents
Shopping missions
Importances & ratings
Promotions and price image
Technology, communication & engagement
Convenience sectors’ category credibility

international
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UK vs Ireland
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Average age Smart phone 51% 57% 26% 32%
owners

Regular

34% Life Stage

24% 24% 23%
14% 17%

14% 16%

Retired Post nesters Couples with Busy Pre nesters AtHome Youngfree  Student
Greys young Provider Mums and single
children
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Plenty of opportunity to learn from home

Irish Convenience Stores outperform UK C-stores in
almost all areas, say shoppers(ratings out of 10)

Friendly Service

Speed of Service

Professional shop

Quality of products sold
® Ireland

Understanding Customers

Food To go Offer m UK

Q17: Give a rating out of 10 where 1/10 = poor and 10/10 = excellent, on how you would rate
nvenience stores for each of the following: (numbers shown are average scores)
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What I'm going to talk to you about today

The changing UK retail sector
New players, new progression, innovation

Shifts in shopper demographic and implications for the
sector

What are the opportunities for you?
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The convenience revolution is coming

Y

6 key trends The next

shaping the generation
future of
Convenience convenience

landscape shopper




A lot has happened to UK conveniencein a short space of
time.

Pre-1994 2010-2014 2015 &
1995-2009
Return to beyond

price led Small format
shopping is the future

Friendly local

Enter the

independent supermarkets

store
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fowth of franchised stores and symbol stores
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1590 of unaffiliated retailers say they are likely to join a symbol group in the next 2 years.

509%0 of them don't yet know which one they’d join yet
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It's a forecourt, but not as you know it.
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Spar Parkfoot in Kent, winner of
CRA awards 2014 - only 23% of
sales come from fuel

Many forecourt chains in the US
are now run like foodservice
outlets first, and sell fuel
second
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Better together — brand partnerships will grow as
channels continue to merge

New Tesco format in Central London pairing up New Blakemore forecourt Lincolnshire
with Fred’s for a quality food to go offer has incorporated both Greggs & Subway.

Tesco Express Embankment have more
recently linked up with Burrito Kitchen. available exclusively @Iceland
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Large format stores: the end of an era
One format will never fit all

ﬁ 850/0 UK adults do a top up SOMEWHERE every
week

700/0 of households do a ‘main weekly or monthly
shop’ (so 30% DON'T!)

190/0 say they’re using a HIGHER no of grocery
retailers on a weekly basis YoY
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Discounters continue to shake up the UK grocery
industry

We did #BlackFriday last week. /A Idi is benefitting due to\
We called it ‘Friday’. a lack of trust in the
‘traditional’
supermarket’

ALDI
SHMALDI

NHO? WOW!

Customers have come to
see Aldi as a business
\ they can trust

@ Lidl UK

#Awkward - looks like we'll just have to knock 1/5 off

too. #AlwaysinOurHeartsZaynMalik #ByeZayn {/ .
- e
m@ .“.,‘ .
5% o 2 ad £279 £279
"y ‘

Matthew Barnes,
CEO Aldi UK

Bargain
Booze
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Shifting footfall drivers brings a new space battle

Scotmid BP M&S Simply Food

"\"d BAKE D in store today muts
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In-store bakery being increasingly
used successfully as a key front of store impact category
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A new age of convenience retail is upon us

Stronger Death of
economy big box

Omni- \
shopper New
S breed of

friends

hips shopper

New
techno
logies

him! The revolution is coming.
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Introducing a new breed of
shopper; Generation C

M‘ML %




The evolution of the UK shopper:

2000-2008 2009-2014 2015 & beyond
Generation T Generation P Generation C

Expects good price

) Ti - :
Cash rich, 1 ime poor Driven by Erlce & ultimate

Qonvenience
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They want more than just price

BUY GAME
eVOUCHERS HERE

\}h‘;‘w £

ick up more PayPoint
hlmlw
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Expect to see...
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They want to be spoon fed
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They're looking for a personal concierge
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They shop on auto-pilot

Q: Which of the following best describes how you shopped the store
here today?

m [ went around all aisles of
store

m ] only went to aisles
where the products I
wanted were

m ] only went to the till
point / kiosk at the front
of store
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Expect to see
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Digital technology touches all aspects
of their lives

Pre-shop

In-shop

Next-shop

Message
; K[:’

Sourca: him! ressarch & consulting
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Expect to see...

Sainsbury's
t/. . Cenanly not the qualty we'd expect. 50 softy Louse D0 you siil
have the bug and the produdt packaging by chance? Tiany
Louise Howarth
I n M UTany . thanks 104 the response! | stll have the packagng
(honey nut comfakes) byt the Dug 15 In the bin

. fq‘_ Sainsbury's
HOW does |t WOI'I(? t : 5 our Buyers If you DM your Nectar card number ' 3150 De able 10

MTange a goodwill gesture for you L 272

1. Consumers 2. Alerted in/ near 3. Coupon 4. Rewarded for
download and store using iBeacons pushed to mobile engaging direct
see yourdeals | and redeemed on mobile . Louise Howarth

thanks  sainsburys great customer
service! i'll DM you the barcode etc when
i'm home from work :)

(@) o)))

Real time customer service online

I o

v Deals you are | v 25 metres v’ Paperless coupon | ¥ (Optional) l'l Aldi Stores UK @414

alread i i ) . : '

runnin; : gﬂﬁﬁ;ﬁ no IT integration ;i":z;ders Having a manic Monday? Tag who you'll be sharing your meal with & we'll

H A - P
. v Cap frequency send you some recipe ideas #AldiMealMaker

v" Exclusives to | v 2 metres from E and target v Universal

get downloads aisle to drive currency

impulse | v Know who
redeems

Initiatives such as BigDL

1 View more photos and videos

Meal Time inspiration
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It's all about me, me, me

Budgens offers personalised Ea@r\
eggs in store

Create thhe perfect '

personalised gift

Youre invited tfo...

Pk Yo Onn
OFFERS @
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Generation C(onvenience) is here.

And they are not particularly loyal.

The fight is on for their footfall and spend.

ehik

him!

research &
consulting

© him! Ltd 2014. All rights reserved.



For more information please contact:
07920566722

Follow us
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