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Irish Beef in Britain: The Squeezed Middle

4

A\ o I & |
QUATITY i Sk

ORIGIN-IRELAND ‘

24

e
Growing the success of Irish food & horticulture Bord Bia

Irish Food Board




Irish Beef in Britain: The Squeezed Middle
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IRISH FOOD BOARD Zur Maredo Websi

QUALITY

ASSURANCE SCHEME
ORIGIN-IRELAND

MAREDO | Maredb:Steakhaush
ESsen & Restayrant -

FuBBball-Tipp-Spiel: Deutschland vs. Irland.

Gewinnen Sie ein
Grillpaket von Irish-Beef.

Chronk  Info  Deutschiand kom:

Tippen Sie hier das Endergebnis des FuBball-Landerspiels Irland vs.
Deutschland und gewinnen Sie ein Grillpacket von Irish-Beef im Wert von
100 €. Bei mehreren richtigen Tipps entscheidet das Los. Good Luck!

Vor-/Nachname E-Mail

| WELCHER BEEF-TYP BIST DU?
Hans-Rainer Zufall MACH MIT UND GEWINNE!

Mild oder wild gewrzt, gut durch oder schy

Ihr Tipp zum Endergebnis der Partie Deutschland vs. Irland

c[waNEunlmmnnnusifuuzPmscnw
| Zum ST.PATRICKS DAY!

um St. Patricks Day

Germany - Irish “Buy
Beef Tracking Awareness Bought” Regularly”

2012 44%
2014

4%

59% 14%




DEUTSCHI.AND KOMMT

AUF DEN GESCHMACK

i TR %

ey -[i} Working
-1 Y  with nature

IRELAND

4
Growing the success of Irish food & horticulture Bord Bia

Irish Food Board



Netherlands

They say the
grass is greener
on this side.
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Italy

B.AD BIO/TF

Imports from Per capita
Ireland Consumption in

three years i ‘I
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Tobias Funke: “Bord Bia does not try to impress us chefs with marketing effects,
luxury gifts or remuneration but provides us with serious and focused information.

We do not feel like commercial promoters but more like partners and ambassadors
for sustainable Ir/sh qual/ty food i
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80% of lamb
shoppers are

over 45 years of
age
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http://en.wikipedia.org/wiki/File:Flag_of_Europe.svg

s - 22%
54,500t — 2010

] [<S R ’
43,500t - 2014 ;f Since 2‘01 O
:’ )
- 40% | sheep meat ;
28,000t — 2010 | .
NEW ZEALAND v’'s I;[ lmpOrtS fell by .
16,500t - 2014 é

- 5%
18,500t — 2010
Vv’s
17,00t - 2014
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GERMANY Sheep Meat Exports have doubled to €20m
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2016 Ham,Bacon & Pork Promotional Activities

v

Choose
Ham

4 &Bacon

; vou can trust
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TV Advertising for Ham & Bacon (4 bursts)
Advertorial features (Journal.ie etc)

New PR Activity

New Digital Content

Digital Advertising

Euro-toques Collaboration

Secondary School Competition

Radio Advertising for Pork (currently on air)
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Value of Irish pigmeat exports to China increasing

€/tonne
2015 Unit Value 24% higher
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International Market Development

Australia 2014 2016

Volume (Tonnes)

2013* 1,500 Irish Food Board

Vietnam Pigmeat Market

4
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2014 2,200 An Assessment of Market
Opportunities for Irish Pigmeat Suppliers

2015 (e) 6,000

Gulf of Thailand

* Market Access Secured
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NON-MEMBERS ~ ORIGIN GREEN
79% MEMBERS

21%

EXPORTS FROM ORIGIN \‘ Workdng SUSTMNAB““'Y

GREEN MEMBERS < with nature nEpunI 2m5
£€1.93hn
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NON-MEMBERS ORIGIN GREEN
15% MEMBERS

85%

EXPORTS FROM ORIGIN
GREEN MEMBERS
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Company Recruitment Pipeline

481 Companies Registered

95% of exports

195 companies at workshop/
plan development phase

158 plans being processed

128 plans accepted
85% of exports
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