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Irish Beef in Britain: The Squeezed Middle 

Beef  

Trading Index 

ALDI LIDL ASDA TESCO Sainsbury’s Morrisons Waitrose Marks &  

Spencer 

Dec 2010 45 78 94 99 122 138 122 51 

Dec 2015 159 150 102 107 125 153 131 73 
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Germany 
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Germany - Irish 

Beef Tracking 

Aided 

Awareness 

“Ever 

Bought” 

“Buy 

Regularly” 

“Preferred Source” 

2012 44% 20% 4% 4% 

2014 59% 33% 14% 12% 
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2014 
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Netherlands 
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51% 
 

Self Sufficiency 

 

 

 

10% 
 

Imports from 

Ireland 

 

 
-11% 

 

Per capita 

Consumption in 

three years 

Italy 
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USA 
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China 
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Tobias Funke: “Bord Bia does not try to impress us chefs with marketing effects, 

 luxury gifts or remuneration but provides us with serious and focused information. 

 We do not feel like commercial promoters but more like partners and ambassadors 

for sustainable Irish quality food.”     



    Growing the success of Irish food & horticulture 

  

    

AIDAN COTTER 

CHIEF EXECUTIVE  

BORD BIA 

28 JANUARY 2009 

Growing the success of Irish food & horticulture 

Lamb 



    Growing the success of Irish food & horticulture 

  

80% of lamb 

shoppers are 

over 45 years of 

age   

    

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCJXLoISVpMgCFchUFAodlBEGQA&url=http://medicmagic.net/healthy-food-for-middle-aged-people.html&bvm=bv.104317490,d.d24&psig=AFQjCNED68V-F50-13MVUScdprAoR63AIQ&ust=1443888242837916
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Our millennials lack 

exposure to 

  

LAMB 
  

and knowledge  

on how to 

 prepare & cook 
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- 40% 
28,000t – 2010 

         v’s 

16,500t - 2014   

- 22% 
54,500t – 2010 

          v’s   

43,500t - 2014 

- 5% 
18,500t – 2010  

         v’s  

17,00t  - 2014   

https://en.wikipedia.org/wiki/File:Flag_of_the_United_Kingdom.svg
https://en.wikipedia.org/wiki/File:Flag_of_Ireland.svg
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Sheep Meat Exports have doubled to €20m  GERMANY  
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2016 Ham,Bacon & Pork Promotional Activities 

TV Advertising for Ham & Bacon (4 bursts) 

Advertorial features (Journal.ie etc) 

New PR Activity 

New Digital Content 

Digital Advertising  

Euro-toques Collaboration 

Secondary School Competition 

Radio Advertising for Pork (currently on air)  
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Value of Irish pigmeat exports to China increasing 
€/tonne  

800

1,000

1,200

1,400

1,600

1,800 2015 Unit Value 24% higher 



    Growing the success of Irish food & horticulture 

  

International Market Development 

2014 2016 Australia 

Exports Volume (Tonnes) 

2013* 1,500 

2014 2,200 

2015 (e) 6,000 

* Market Access Secured 
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PERCENTAGE OF EXPORTS FROM ORIGIN GREEN VERIFIED MEMBERS 
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Origin Green Verified Members 
Company Recruitment Pipeline 

481 Companies Registered 
95% of exports 

195 companies at workshop/  

plan development phase 

158 plans being processed 

128 plans accepted 
85% of exports 
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