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Strategic Pillars  

Informed by consumer insight 
 

Enabled by valued people, talent and infrastructure 
 

Underpinned by Origin Green 
 

Realised by effective routes to market 
 

Supported by strong brand communications in the digital age 
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Centre for Consumer Insight  

Inspired by global best practice,  tailored to meet the unique needs of our own indigenous industry͛ 

The Thinking House: The Bord Bia Insight Centre 

Informed by Consumer Insight 
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Vision: 

• General Studies 2016: 

• Protein, Breakfast, Free-From 

 

Sector Research 2016: 

• Home Baking & Ingredients 

• Frozen – health & wellness 

• Sauces and Sweet Spreads - innovation 

1: Informed by Consumer Insight – Consumer & Sector Studies 
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Consumer Insight – Building your Brand 

Inspiration Expeditions! 
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Enabled by People,  

Producers & Infrastructure 
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Bord Bia Marketing Fellowship 2016 
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www.foodworksireland.ie 

 

http://www.foodworksireland.ie
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MAP & Step-Change Fund   
2016 applications close 22nd January! 
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www.bordbiavantage.ie 

http://www.bordbiavantage.ie
http://www.bordbiavantage.ie
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Realised by effective routes to market  
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The Enquiry Service: Did you Know? 

2,600 enquiries in 2015 Most requested topic:  

Market Information 

Most requested market:  

ROI 

Enquiries to: info@bordbia.ie 

Report Sources Include: 

mailto:info@bordbia.ie
mailto:info@bordbia.ie
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Market Information 

Sector Specific Reports 2016 

• Chilled (ROI/UK) 

• Frozen (Ger) 

• Value Added Meats (Ger) 

• Gluten free bakery (UK, SWE) 
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Direct to Consumer – New Regional Workshop Programme 



Ireland & UK Market Programmes 
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ASCENT 
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Market Study Visits 2016 
March 

2nd – London (Speciality) 

31st – Paris 

April 

5th – Madrid 

14th – Brussels 

17th/18th – London (Organic) 

18th – Birmingham (Retail) 

May 

25th – Amsterdam 

June 

9th – London (Foodservice) 

25th – New York 

September 

13th – Newry 

22nd – London (Foodservice) 
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New offices 2016 - Warsaw & Singapore 
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Underpinned by Origin Green 
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Origin Green – Trade Fairs 2016 
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Supported by strong brand communications in the digital age 
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Thank You 


