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Many ways to differentiate your brand

These are not mutually exclusive!

Basis for Difference

Nostalgia

Jacobs

HB

MiwadiValues

Yoplait

Glenisk

Innocent

Heritage

Kilmeaden

Shaws

Brennans

Kerrygold

Provinence

Donegal Catch

Clonakilty

Expertise

Bulmers

Del Monte

Third Party Endorsement

LôOreal

Danone



And as recession bites some brands feel 

the need to ôcreateõ a heritage

ÇKelloggs Rice Crispies

Ç Guinness 

ÇHeinz

ÇCharleville

ÇPersil



The Yellow Wall of  Cheddar


