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PCF 

€1.6bn

UK
Value of  Export 2020

Dairy

€894m

Beef

€881m

Horticulture

€215m

Alcohol

€207m
Pigmeat

€156m
Seafood

€43m
Sheep

€65m

€4.3bn 

Total 

exports 

to UK

www.bordbia.ie
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The sustainability agenda is accelerating

keep pace or risk 
being left behind

The food and drink sustainability 

agenda is accelerating – and 

another tipping point is coming  -

more will be expected and 

demanded from customers and 

consumers.

Insight

• The industry must constantly 

innovate to stay ahead.

• Sustainability must be a core 

priority for the industry as more 

pressure comes.

• Embrace sustainability in 

consumer and customer strategy.

Implications



Global Food 
Sustainability 
Outlook 2021



(Base: Buyer Barometer Survey n=189)

Importance of having 
suppliers with strong 

sustainability credentials 

72%
Higher amongst 

European businesses 

As such, just over 4 in 10 

(41%) claim that all or the 

majority of suppliers they work 

with have sustainability 

accreditations
Lower amongst those 

importing dairy products 

The Opportunity Gap



Consumers want to make more sustainable 

choices in the future and expect food producers to 

help them do that.

61% 
Say it will become more important to them to buy 

more sustainably-produced products in the next 3 

years. 

Consumers expect producers to step up Insight

5. CONSUMERS EXPECT FOOD PRODUCERS TO STEP UP
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Feeling the 

Pinch 2021

Image by Greta Hoffman from Pexels

https://www.pexels.com/photo/a-family-buying-groceries-in-a-supermarket-9705833/


🇮🇪 Ireland 

The Feeling the Pinch 2020+ study was conducted in six 

key markets:

🇬🇧 United Kingdom 🇩🇪 Germany

🇺🇸 United States 🇫🇷 France 🇨🇳 China

BACKGROUND & METHODOLOGY



Landscaping Research

Intensive desk and third-party research

to identify market nuances and context 

for fieldwork.

Deeper Dive

30 auto-ethnographies in 6 key markets 

conducted in October 2021. Bringing to life 

the segments through self-recorded video 

and adding detail and context to behaviour 

changes identified in quant survey.

Quantitative Survey

2nd wave survey of 2,000 respondents in 

6 key markets conducted in September 

2021 (12,031). Tracking financial outlook, 

food and shopping behaviours with 

predictors for behaviour change and global 

consumer segmentation. 

Using a mixed methodology approach

BACKGROUND & METHODOLOGY



KEY NEEDS — COMFORT

COMFORT
2

Image by cottonbro from Pexels

https://www.pexels.com/photo/woman-in-blue-and-white-checkered-dress-shirt-standing-on-dried-leaves-9811628/


KEY NEEDS — COMFORT

2 microtrends impacting people’s need for comfort and 

reassurance 

A Return 

to Trust

01

The Power 

of Local

02





I can do things you cannot, 

you can do things I cannot.

Mother Teresa

“
“

Together we can do great things.
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9th December, 2021 –

11:00 – 12:30



Thank You


