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@ Tirlan

Introducing Tirlan.
The new hame for
Glanbia Ireland.
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~ PROUDLY CHAMPIONING

BLOOM POSTGARD GARDENS

T Tirldn
CountryLife

— FEATURE SPONSOR 2024 —

o~~~

- " S Lol
. 2 ¥ s I - <%
¥ Vi
. .. -
s .
. > -
S s ) .
-
- -k .
.).
" > .
- - > \./
-9
2
-t & & -
- ”»
' -
.
>
- 2
-
< -
-
»
t
‘ » o 2
S 2 ¥ ;
L)
. . - /
% 7
-




The campaign

NURTURING GARDENS,
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Dave Moore on Today FM weekdays from 9am > m o8 ‘
D E Energise your morning with Ireland's newest way to take
on the day.

Dave Moore brings his market leading heritage to this " % ‘ " A <
new show format. - ‘> : ; s 2
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An optimum harmonious blend of entertainment, B ¢ 5 > LEARN MORE

conversation, and music our audience loves.|
Weekdays from 9am — 12pm

National and Local radio competitions
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Ihich feature is Tirlén CountryLife proudly sponsoring at Bloom Garden
ival 20247
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Join us at Bloom on

4 May 30th-June 3rd $
VISIT ONE OF OUR 15 DARDEN GENTRES NATIONWIDE. o
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Outdoor advertising Influencers Across our channels Experiential activations




The Activation
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our "Spin to Win"




On Socidal
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The Organi
Social

Increased Engagement
Broadened Reach

Storytelling

&P Wi

Glanbia Ireland DAC trading as Tirlan
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Throw back to Big love for
Our BIG Garden Chair at Bloom

Amplified our reach
Authentic brand promotion
Increased awareness and interest




How it performed GTirlan

7 4 Growth on social
m followers
] [ , Impressions ocross,poiol social

Listens across TodayFM, and digital
and Newstalk with 7.5k
competition entries

Database sign ups

4.61

Engagement rate on
Instagram,
Organic reach on
Social

Glanbia Ireland DAC trading as Tirlan 8



Do differently

On digital:
Diversity of
content and better
customer journey.

Good topline
results but poor
follow through.

Identify activities
that require a
longer live-time.

Some of our social
Wdas resource
heavy but we
didn't get the

traction out of it
because we were
moving so fast.
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Enhance our paid
content strategy
by shifting focus
from retrospective
to proactive
promotion of
upcoming
activities.



Do again

Focus on activities
that promote user
generated content

The National Radio
competition,
yielded great

results for broad
brand awareness.

i+ Tirldn

Our Paid
Influencers were
brilliant for
opening us up to
NEW growth
customers.
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