


Introducing Tirlán.
The new name for 
Glanbia Ireland.
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Digital, Paid Social, Pragmatic advertising (Audio & display advertising)

Outdoor advertising

National and Local radio competitions

Influencers Across our channels Experiential activations

The campaign
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The Activation



The Organic 
Social 
Increased Engagement
Broadened Reach
Storytelling

Glanbia Ireland DAC trading as Tirlán 

On Social
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The 
Influencers 
Amplified our reach
Authentic brand promotion
Increased awareness and interest

On Social
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PAID



How it performed 
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1.7m
Listens across TodayFM, 
and Newstalk with 7.5k 

competition entries

1,952,714
Impressions across paid social 

and digital

4.61%
Engagement rate on 

Instagram, 

13%
Growth on social 

followers

3.3k
Database sign ups

120k
Organic reach on 

Social

Glanbia Ireland DAC trading as Tirlán 



Do differently

1 2 3
On digital: 
Diversity of 

content and better 
customer journey. 

Good topline 
results but poor 
follow through. 

Identify activities 
that require a 

longer live-time.

Some of our social 
was resource 
heavy but we 
didn’t get the 

traction out of it 
because we were 

moving so fast. 

Enhance our paid 
content strategy 
by shifting focus 

from retrospective 
to proactive 
promotion of 

upcoming 
activities. 
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Do again

1 2 3
Focus on activities 
that promote user 
generated content 

The National Radio 
competition, 
yielded great 

results for broad 
brand awareness. 

Our Paid 
Influencers were 

brilliant for 
opening us up to 

NEW growth 
customers.
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