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WHAT I WATCH ON YOUTUBE



Viewers in Ireland 
say that YouTube 
is #1 in providing 
access to 
content they 
can't find 
anywhere else

#1

Source: Kantar survey 2023 (Ireland)



Viewers in Ireland 
say YouTube is #1 
in introducing 
them to new 
brands or 
products

#1

Source: Kantar survey 2023 (Ireland)



4M

People watched 
YouTube in Ireland in 

early 2024

2M

People who streamed 
YouTube on their TV 
in Ireland (June 2023) 

51%/49%

Split between male 
and female of 

YouTube’s Irish 
audience 

Source: The state of digital in Ireland in 2024 - Datareportal



Why do people come to YouTube?

TO LEARN

Content that educates 
the viewer and answers 

their questions

Teeling Whiskey

TO HAVE ACCESS

Insider content that 
provides viewers with a 

point-of-view

Glenisk

TO BE INSPIRED

Personality led-content 
that inspires 

The Happy Pear

TO BE ENTERTAINED

Fun content that is made 
for YouTube

Avonmore



Long Form Content

Carlingford Oyster Company



What Carlingford Oysters nailed on YouTube

TO LEARN

Learning how to 
shuck an oyster!

TO HAVE ACCESS

Access to the farm itself

TO BE INSPIRED

Hearing Kian talk about 
his first order from Asia

TO BE ENTERTAINED

The interaction between 
the father and son



Opportunity to cut down further with Shorts
Carlingford Oysters w/ Amazing Food and Drink



Shorts Content



The Happy Pear



🌶️ 👀The ultimate spicy summer burger!   You’ll never guess how we make the plant-based cheese sauce  

🌶️ 💚 🙌KIM-CHEESE? Yes you heard that right! This burger really is the burger of dreams! We used our Kimcheese recipe to create a delicious plant-based cheese sauce that’s super tangy and cheesy without needing to add nutritional yeast. We’ve spiced up our signature Happy Pear Tomato Ketchup with gotchugaru for a spicy kick  Link in bio for full recipe!  Find this recipe and over 600 plant-based recipes by joining our Recipe Club for less than the cost of a cup of coffee  Link in bio to learn more #kimchi #summerburger #veganburger #mushroomburger #spicybbq #plantbased

http://www.youtube.com/watch?v=5Fv__0XyDr0


Getting more reach with Shorts
Keogh’s



Building ads for YouTube

Denny
“Only Denny Will Do”



Denny - “Only Denny Will Do” 



How to cut down content for YouTube

30 seconds6 seconds 15 seconds



Good creative starts with the ABCD Principles

Branding
Brand early, often 
and richly

Attention
Hook and sustain 
attention with an 
immersive story

Connection
Help people think 
or feel something

Direction
Ask them to take 
action

A    B    

C D

Core ABCD Principles



Denny - “Only Denny Will Do” (15 seconds) 
Only Denny Will Do

There's no better feeling than comforting a loved one in need...even if that just means making them their favourite ham toastie. 

And for that, Only Denny Will Do.

#Denny #Grandad #OnlyDennyWillDo

http://www.youtube.com/watch?v=3ZqgPuL9Mh4


Jump in: Get to the heart of the 
story faster, and use engaging 
pacing and tight framing to drop 
viewers in.

Audio and supers support the 
story: Reinforce your message with 
audio and text. Avoid competing 
elements. 

Keep visuals bright and high-
contrast: Ensure visuals are 
optimized for mobile device viewing.

Show-up early and throughout: 
Introduce brand and/or product from 
the start and maintain that presence.

Reinforce with audio: YouTube is 
95% sound-on and audio is a force 
multiplier for your brand (see & say). 

Draw on all your branding assets: 
Use a wide palette of branding 
elements to fit your 
message/objective.

Humanize the story: Featuring 
people can help you tell a better 
product story and relate to your 
consumer.

Focus the message: Avoid doing 
too much. Keep messaging and 
language focused and 
straightforward.

Engage: Lean into emotional levers 
and storytelling techniques such as 
humour, surprise and intrigue.

Include a CTA: Be intentional and add a 
CTA driving a specific objective. Say what 
you’d like viewers to do.

Supercharge CTAs with Audio & Supers: 
Reinforce your on-screen CTA with voice-
over to ensure the ask lands.

Attention ConnectionBranding Direction

Creative Review



Video Optimisation 101



● Keep it classy

● Be brief

● Think in terms of users’ searches

Titles sell viewers on a promise



Explain what the video is about with search-friendly keywords 

and natural language.

● Create a unique description for “Above the 
Fold”

● Set a default description for “Below the fold”

● Natural language is key

“Above the Fold”

“Below the Fold”

Descriptions provide context



Thumbnails catch viewers’ eyes 

● Be appealing, but don’t clickbait

● Consider the topic and audience

● Plan ahead



Tags help with 
discovery

● Keep it simple

● Use tags to build playlists

● Google Trends and Google Ads 
Keyword Planner will help!

https://www.google.com/trends/explore#gprop=youtube&cmpt=q&tz=Etc/GMT+7
https://adwords.google.com/home/tools/keyword-planner


● Choose wisely

● Pair the video with a specific Call To Action 
(CTA to maximize impact)

End screens give viewers 
somewhere to go



NDA Session   |   Confidential & Proprietary
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