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Omicron has impacted foodservice
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Unwrapping Christmas 2021

Retail B Foodservice Supply

Back iniyoy Recovery | chains-held

growth ~ slowed & up
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10 drivers of change

1 _~~ Economic recovery

2 " Inflation/consumer spend
3 _~~ K-shaped recovery

VA -~ Labour market

5 " Supply chain challenges
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6 -~ Consumer/shopper behaviour
7 _~~ Changing working patterns
8 e Mobility and travel patterns
9 " Sustainability

10 -~ Attitudes to health

PeterBackman. YD



UK real GDP (Index, 2018 = 100)
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Economic recovery is slowing
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o
Energy cost impacts are uneven

y Share of household spending, 2019-20
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Households face financial pressures — but perspectives on
value will be relative

Dialing up focus on But value isn't
value: always about lowest

EDLP, loyalty schemes, price =map the
aggressive advertising trade-downs

Also opportunities
for trade-up and
incremental spend
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Changing working patterns: where will shoppers be?

Ranging and space
will need to align
with where shoppers
are e.g. working from
home
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More delivery
options will increase
online penetration
particularly in urban
areas

Expect to see more
foodservice-retailer
partnerships

from
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Growth of online and delivery: where will the competition
come from?
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Q commerce will
create opportunities
for fast market entry

The level of choice
for consumers could
increase further
particularly in urban
areas

Food-to-go
purchases can bring
new shoppers into
online food and
grocery shopping




Sources of support and information
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Social impact

Social Impact report

IGD brought the food and
consumer goods industry
together to deliver genuine
People from IGD Health from IGD social impact across some
critical issues in 2020

Equipping everyone with the capability and Making healthy, sustainable diets easy for

potential to thrive in the workplace everyone Read More

Find Out More Find Out More

oy
Past initiatives
Find out more about our
past initiatives and the
impact we made
e N
5 g = Read More

Sustainability from IGD Economics from IGD -

Enabling strategic thinking and action to Helping food and consumer goods companies, big

accelerate progress towards a sustainable food and small, understand the big picture

system

Find Out More Find Out More
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Food and consumer goods industry update

A summary of the key economic developments, including:

o Absence update

Absence rates within the food and consumer goods industry due to the Omicron
variant are now reported to be stable and largely manageable. Defra is requesting
that businesses complete a daily labour absence survey to monitor this.

ol Five-day self-isolation option

From 17 January 2022, minimum self-isolation for COVID patients will be cut from
seven to five days.

o Availability update

IGD research has recorded its highest level of shoppers experiencing food and
groceries shortages since tracking started in July 2021

d Temporary relaxation of drivers’ hours

from
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Keep in touch

Customer support team:

to our monthly food-to-go newsletter

from
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