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Background & ODbjectives

The purpose of the research is to
better understand the Locally
Produced Food Category, e.g.
attitudes towards the category, shopper
behaviour and drivers of category
purchase.
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Methodology

m : Online Survey : %
. : iewi : uota Controls
sample Size - Interviewing was completed . 3 Q

. . kL ] utlilsing B&A Acumen kL Based on Census/AIMRO .
Natlona”y representatlve ,occcccccceccne t . esccccccccccce : ®eccccccces
r Barometer, allowing us to 4 b data, quotas were :
sample of 1,014 . r = .
reach a nationally - ¢ implemented on gender, age, :
adults aged 16+. . . b . ; .
representative sample of - : region and social class. :
adults 16+. : : :
............ -
. Weights :
Fieldwork Dates .. ............ ) g. ) ; :
. Corrective We|ght|ng was sececcscscssesesesescssssrsesescscscssnans

Completed between the 2nd-

13t March 2023. applied to ensure a fully

representative sample.
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Frequency of Buying Locally Produced Food Products

Base: All respondents 1,014

7%

Less Often

1%

Never

Don’t know 9%

Q Q.1 About how often do you typically buy locally produced food products?
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Frequency of Buying Locally Produced Food by Demographics

Gender Age Class Region Area I-_lave
Total _ _ children
Male Eemale 16-24 25-34 35-49 50-64 65+ ABC1 C2DE F Dublin Lein- Mun- Conn/ Urban Rural Yes No
ster ster  Ulster

1014 497 517 48 182 309 281 194 528 471 15 282 263 279 190 701 313 663 351

% % % % % % % % % % % % %
About once a day | 4 5 [ 6 | [ 6 | 5 4 M 6 |

23
About 2-3 times per week [Pk 20 57 21 19 21 57

At least once per week 40

i

Every 2-3 weeks

At least once per month |7
Less often than monthly [
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Never

Don’t know
Weekly 68 67 69 70 72 63 71 67 70 66 70 65
Monthly 83 82 83 79 83 79 85 84 83 82 85 79

More than 2 in 3 buy locally produced food at least weekly. The 65+ year olds are more likely to buy locally produced food regularly.

‘ Q.1 About how often do you typically buy locally produced food products?
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Expected Purchase in Next 6 Months (O statistcaly higher

Base: All respondents 1,014 NET Agree x Demographics

%

| expect to buy more locally Total 54
produced food products in the next
6 months than | do currently Gender Male 53
o Female 55
0
Strongly Disagree Don’t know 16-24 I 58
. 25-34 I 53
Somewhat disagree Age 3540 49

Strongly Agree 50-64 I 53

65+ I 60

. ABCl NI 56
Social Class C2DE NI— 51
_ F  ——— 69

Dublin I 54
Leinster I 51

Neither agree nor Region Munster I 53
disagree Conn/Ulster I 5O
Somewhat agree Children Yes I 55

No I 53

(

Buy locally Weekly
produced food Monthly

)

More than half expect to buy more locally produced food in the next 6 months, with just 1 in 10 disagreeing with this statement.

Q.5 Below are some statements other people have said about buying locally produced food products. Please tell us how much you agree or
disagree with each of these statements? .. Buying locally produced food products is about supporting small food businesses located in Ireland
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Attitudes towards Locally Produced Food

Base: All respondents 1,014

Buying locally produced food

X . Buying locally produced food Buying Ioca!ly pr(_)duced food Buying locally produced food
products is about supporting . . products is mainly about .
. . products is about supporting food . products is better for the
small food businesses located in L supporting the local economy and )
companies in your local area . environment
Ireland local food businesses
% %

Strongly agree

Somewhat agree

Neither agree nor disagree
Somewhat disagree
StrongB/ disagree

on’t know

NET Agree

82
NET Disagree 2 1 2 3

High agreement that buying locally produced food is about supporting the local economy but also small food businesses located in Ireland. It is also seen as better
for the environment.

Q.5 Below are some statements other people have said about buying locally produced food products.
Please tell us how much you agree or disagree with each of these statements?
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Defining “Locally” Produced Food (Prompted)

Base: All respondents 1,014
Top1 Top 3

% %
o Higher for 16-24 yr olds 75%, 50-64 yr olds 66%
Made by small companies in my local area 19 60 > & Munster 68%
Higher for Males 53%, 25-34 yr olds 55%,
_ _ 65+ yr olds 58% & Dublin 60%
Made in the Republic of Ireland 25 47
Made close to where | live - 44
Made within a 50-mile radius of where | live - 36
Produced in the Province where | live n- 32

Mixed views on what “locally” produced food is, but the most dominant view is that it is produced by small companies or people in the local
area. However, “Made in Ireland” comes out top in terms of first choice, chosen by 1 in 4.

Q.2 Which of the following best describes what you would consider to be ‘locally’ produced food? TOP 1
Q.2 Which of the following best describes what you would consider to be ‘locally’ produced food? TOP 3
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Defining “Locally” Produced Food by Demographics
(Prompted)

Base: All respondents 1,014

- Significantly higher
Significantly lower

Base 1014 | 497 517 48 182 309 281 194 | 528 471 15 282 263 279 190 | 663 351 | 689 846

% % % % % % % % % % % % % %

Made in the Republic of Ireland 25 15 29 25 19 26 24 6 20 16 26 24 28 28

19 18 14 22 23 18 19 18 19

Made by small companies in my local area | 19 19 18 21 14 17 20

Produced by local people 17 13 21 23 15 19 17 12 18 17 20 12 18 19 23 18 16 15 15

Made close to where | live 17 16 17 24 17 16 18 11 16 17 35 16 16 17 19 16 18 16 16

Made within a 50-mile radius of where | live| 13 13 12 8 12 15 14 12 13 13 15 12 14 12 14 13 13 13 13

Produced in the Province where | live 8 6 10 8 9 7 9 7 7 9 8 8 10 8 5 8 8 9 9

Women are more likely to associate “locally” produced food with local people while men over-index on “Made in Ireland”. The 65+ year olds
over-index on “Made in Ireland” — the same is the case for Dublin.

e Q.2 Which of the following best describes what you would consider to be ‘locally’ produced food? TOP 1
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Reasons for Purchasing Locally Produced Food (Prompted)

Base: All who purchase locally produce food 925

Top 1 Top 3
% %

Believe it helps support the local economy & jobs - 76 — Higher for 50-64 yr olds 83% and 65+ yr olds 84%
Believe its fresher _ 55 ——» Higher for 65+ yr olds 63%
Believe it's better quality - 43
Believe its better for the environment - 42

Believe local suppliers have a great range of products E- 26

Believe local products taste better I- 26

Believe its more nutritious .
E 11 e Higher for Dublin 14%

Believe its cheaper EI 7

The main driver for purchasing locally produced food is to help the local economy. Secondary drivers are that it is fresher, better
quality and good for the environment.

Q.3 Why do you purchase locally produced food products? TOP 1
Q.3 Why do you purchase locally produced food products? TOP 3
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Shopping for Locally Produced Food - Influencers
(Prompted)

Base: All who purchase locally produce food 925
Top 1 Top 3

Knowing the local company from a farmers’ market _ 42
I know the local companies | want to buy from before | go shopping _ 41
The displays in store highlighting local producers _ 41
Information on the product packaging _ 41
Knowing the local product will taste better _ 40
Comparing the pricing of local products to other products n_ 30
Sampling the product in store nm—» Higher for 35-49 yr olds 21%

Social media communication from local suppliers - 15

A range of factors are important when consumers choose to buy locally produced food, ranging from knowing local company from farmers’
market, knowing local companies in advance of shopping trip, store displays, information on packaging and a view that local products taste
better. Sampling in-store and social media communication are less mentioned.

—» Higher for Dublin 49%

Q.4 What helps you to decide to buy locally produced food products when you are shopping? TOP 1
Q.4 What helps you to decide to buy locally produced food products when you are shopping? TOP 3
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Key Findings

* 9in 10 consumers buy locally produced food, with more than 2 in 3 buying this category at least weekly. This high frequency of purchase
is seen across all demographic groups.

* Despite the current cost-of-living crisis, more than half expect to buy more locally produced food in the next 6 months, with just 1 in 10
disagreeing with this statement.

* Locally produced food are appreciated for supporting the local economy but also small businesses across Ireland, while also having
environment benefits.

« Consumers have mixed views on what “locally” produced food is, with some focusing on food produced by small companies or people in
their local areas, and others associating “local” with “made in Ireland”.

* The main driver for purchasing locally produced food is a desire to support the local economy and jobs. Secondary drivers are that it is
fresher, better quality and good for the environment. This represents an opportunity to increase awareness of the quality and
environmental benefits of locally produced food.

* Consumers make locally produced choice both in advance of shopping and during shopping, driven by store display and packaging,
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