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CREATE AWARENESS

LEAD BY EXAMPLE

INSPIRE TO ACT




TONY’S RECIPE FOR SLAVYE FREE GOCOA

TRACEABLE
COCOA BEANS

\>% IMPROVED PRODUGTIVITY
"l = AND LESS DEPENDENCY
4 _ ON GOCOA




WE ARE NOW THE NUMBER 1 CHOCOLATE BRAND IN
HOLLAND
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....ALL WITH A STRICT NO PAID MEDIA
POLICY



cqually divided




unequally divided
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p ‘ Tony’s Chocolonely is not your typical company

m we exist to end slavery in the chocolate industry

n Tony’s marketing exists to realize our mission
‘ (and not the other way around)

.But what we do I'sS not npurpose m



WE ARE NOT A CHOCOLATE COMPANY
THAT WANTS TO MAKE AN IMPACT

WE ARE AN IMPACT COMPANY
THAT MAKES CHOCOLATE



1. CREATE A
MOVEMENT

S.
FAVOURITE
BRAND

2. GRAZY ABOUT
GHOCOLATE




TO CREATE
CHANGE
WE NEED
EVERYONE
TO ACT!

TOGETHER WE
MAKE 100% SLAYE
FREE THE NORM

E IN GHOCOLATE

6
SHOPS



