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From performance

to brand




There’s a disconnect in advertising

83% 70%

Of the C-Suite believe in the value of Of all advertising growth is in direct
brands to deliver business results response led campaigns

DENTSU AEGIS NETWORK Source: FT - The board brand rift



Have Marketers Over-Invested in Performance?

Survey of 800 Marketers globally -“"Brands have over-invested in performance at the expense of brand”

38%

32%

20%

9%

1%

Strongly agree Agree Neutral Disagree Strongly disagree

DENTSU AEGIS NETWORK
Source: WARC December 2019



Beware of shiny things

Adidas: "We over
invested in digital
advertising”

EEEEEEEEEEEEEEEEEE



Brand marketing as growth enabler

c\TY
PANTRY

eon th.\s

d everyon
\f you had to fee
platform, what would you order?

Something delicious, obviously. But you need
to make sure everyone can enjoy it. So don't
forget about vegetarian and gluten-free
options. And you know someone’s going to
complain if there's coriander. Don't worry,
that's where we come in.

We started City Pantry to do food at work
the right way. By connecting you and your
team to London's best caterers and
restaurants, we deliver meals for every diet,

appetite and budget. Which i
: is wh
companies trust us every week. 0

BOND STREET

Because we
make ch
easy as eating it 00sing great food as

DENTSU AEGIS NETWORK



The really successful brands balance both

Brand vs Activation

Brand building

ST ong term growth in base sales
Sales activation Long term gro !

: Reduced price sensitivity
Immediate sales response ) = ’

High efficiency & ROI

Sales uplift over base
<

M - G — —l
Activation effects dominate Time But brand is main driver
in short term (~6 months) of long term growth & profi

DENTSU AEGIS NETWORK Source: “The Long and the Short of it” Les Binet and Peter Field 2013



Brand Experience




Every single touchpoint is a brand experience

Email
PPC

I Reviews Website Social Network ’\

Social I Forum /
Online AdsI Blog

Customer Service Newsletter

/

Consideration Retention
I y 4
Reviews
Word of Direct
Mouth Mail
PR ECommerce
Promotions

Sampling

Radio/TV/Print

DENTSU AEGIS NETWORK







Maximising experience

Pip&Nut
4, January 8 at6:45 PM - Q

Struggling with your Veganuary recipes or looking for a little plant-based
inspo? We've got you covered. Check out this recipe for our warm and spicy
West African Peanut Stew - the perfect winter warmer (full recipe here:
hitps://bit.ly/2ukvel0). We'll be posting regular plant-based recipe inspo both
here and on our newsletter - so be sure to stay tuned and subscribe!
#naturalnuttiness
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PAID MEDIA UTILITY COMMERCE
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Search entire store here...

the health store

VITAMINS & SUPPLEMENTS SPORTS NUTRITION WEIGHT MANAGEMENT PERSONAL CARE & HOME FOOD & DRINK FEATURED OFFERS BRANDS BLOG

ON ALL ORDERS OVER €25 NEW SPECIALS WEEKLY SIGN UP TO EARN POINTS
> PIP & NUT ALMOND BUTTER 250G

PIP & NUT ALMOND BUTTER 250G

Be the first to review this product

€595 IN STOCK

SKU#: 487504

1v ADD TO CART

Available for Store Pickup

Choose your store WV

A Lepiutel
& ‘

_ ——— — e
Spoil your store cupboard with a jar of our ridiculously tasty nut butter! Great eaten

Pip & Nut Almond Butter 250 ;
R 5 for breakfast, brunch, lunch and dinner. These almonds have come all the way from

sunny California to brighten up your day. They're so good that we only add a little
sea salt to enhance their nutty flavour. Pimp your banana bread recipe with a
couple of tablespoons of almond butter.

a FREE DELIVERY (o) SUPER DISCOUNTS Y CLICK & COLLECT

[y






Contextual Agility
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Reducing food waste

A A
HIDEOUS GROTESQUE ‘lrEiELY

ORANGE APPLE CARROT

MAKES
BEAUTIFUL
JUICE.

DENTSU AEGIS NETWORK 16




Promoting lower sugar consumption
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