LUCKY SAINT

ALCOHOL FREE SUPERIOR UNFILTERED LAGER

Breaking Rules. Honouring Traditions.







In S years, Lucky Saint has
become the UK s No 1 dedicated
alcohol-free beer brand



OUR AMBITION

Build the world’s defining alcohol-free brand
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THE LUCKY SAINT MANIFESTO
<>

OUR BELIEF

OUR PURPOSE

OUR AMBITION

OUR CALL TO ARMS
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Be Generous

Stay Humble

Get Lucky

JGHT 1,
o By,

& (o)

Do

At

Do the right
thing, well

Find the devil
in the detail

Make sustainabilty
second nature



FOCUS ON QUALITY BEER

Golden in colour, holy in flavousr.

A smooth, alcohol-free lager with a
golden haze and heavenly white head.

O % O

4 natural We leave our beer 6 week brewing
Ingredients. unfiltered for process, great
No flavourings. maximum flavour beer takes the

No additives. without the alcobol. patience of a Saint.




THE PYRAMID OF INFLUENCE

Influential accounts
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Mass Distribution




CREATIVE EVOLUTION
‘ | OUR SAVIOUR
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THE LUCKY SAINT — A PUB FOR OUR TIIVIE\S

" Radio DJ inspires Lucky Saint pub move

ALCOHOL-FREE beer he would “never say never” Greg James from Radio 1.
brand Lucky Saint is to open to further venue: He shared an image of the
its first pub after securing  The opening e Lucky pub, closed up, saying that
£10million to supercharge its Saint, which was formerly this is the best pub in
ambitious growth plans. the Mason Arms, comes London and someone needs
The pub, which will oper- more ~ two years after to open it up again.
ate as the group’s headquar- the ¢ first set out its  “We already knew of the
ters, is to open in London’s am’ A venue. Mason Arms but it was ideal
Marylebone in March. / ~ceded in terms of what we needed.”
Founder Luke Boase said « a  The pub will sell both
that the opening will be “the alcoholic and non-alcoholic
> €” — but added that “ks and host tastings.
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THE LAST 12 MONTHS
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WE’VE ARRIVED IN IRELAND




LA ROUSSE

FOODS
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FOOD SERVICE | CASH & CARRY
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We deliver On Service, On Value & On Time
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THE GOOD FOOD MARKET

Irish Independent (7

IEROIS ANEW HERO
INDRINKS INDUSTRY

e Excitementis brewing over the ‘huge opportunity’
of the growing Irish market for alcohol-free beer

Sean
Pollock

tstands to reason
that many attend-
ces of the Bar of the
Year 2023 Awards in
Dublin might have
emerged the follow-
ing morning with a
hangover, but two
people who defi-
nitely escaped that
fate were Luke Boase and
Emma Heal.

The pair stuck to their
by consuming their
UK-based alcohol-free
brand, Lucky Saint. Besides
the dug eRJOyIAE The event
socially, it offered essential
business insights into the
Irish market ahead of their
brand’s launch here.
“Talking to everyone

at the awards, publicans

are going through huge

of alcohol-free
says Lucky

anaging director

2 d has such a

limited range but huge de-

“I also believe in the
power of the moderator,”
she says, describing a per-
son in a group who might
not want to drink alco-
“They often choase
go. Itis kind of
like the vegan a decade ago,

they would decide what
restaurant to go to. The
moderator is really power-
ful in the UK, and that is
happening in Ireland”

The brand has big ambi-
tions for the Irish market

“The Irish market is our
first outside the UK. This is
the most fun bit - winning
listings and accounts and
building those relation-
ships” says founder Boase.

“There is a trend for
moderation. We know one
in three people in Ireland
will try no and low-alcohol
products in the next year,”
adds Heal.

“There is also low market
penetration. Only L5pe of
beer sales here are no-and-
low, 0 there is a huge ¢
portunity. If you compare
that to Sweden at 17
Spain at 16pc and the likes

of France and Germany
also in the double digits
the opportunity s growing

ast.
It is clear to see why

int has decided

is the time to take a

punt on the Irish market.
Since Boase launched

the company in 2018, it has

won listings in 4,000 major

supermarkets and 6,000

hospitality venues and has

d a total of
£17m (€19.8m), attracting
backing from JamJar In-
vestments, the fund set up
by the founders of Innocent
Smoothies. B nd Heal

now plan to bring that suc-
d.

low beer volumes in the
Irish market had tripled be-

tween 2017 and 2021. Heal,
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luke@luckysaint.co

james@luckysaint.co
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