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Research objectives

UNDERSTANDING SHOPPER BEHAVIOUR TO DRIVE GROWTH WITHIN THE CATEGORY



Freezing of food 
goes back 1000s 
of years



The Home of Cheddar..

Birdseye introduced the 
first line of frozen foods for 
sale to the public in 1930..

Frozen foods celebrating nearly 
90 years é.





Are we 
entering a 

new time for 
frozen food?



ñTheyôre making the food better- the stuff in the box is just better now..itôs
better for you and it tastes better. The small companies have been 

crushing it and now the big guys like Healthy Choice and Smart Ones and 
Lean Cuisine are all making better food tooò

Ken Harris, Cadent Consulting, (Buss, 2019)



Frozen Food sales were up 7% 
in the year to end March 2018

Purchasing patterns

Submersion in Store

Retailer performance

Consideration & Purchase Behaviour

-the role packaging plays

Opportunities to Drive Purchase ðthe new rules.. 

Building beef futures

Report Outline

Frozen dynamics: todays perceptions

Lets go shopping: the who, what, why

Understanding the new shopper:  the dieticians view

Instore immersion & packaging

Opportunities to Drive Purchase ïthe new rules.. 

Consumer Lifestyle Trends snapshot

Building frozen futures



Methodology 

and approach



4 x accompanied shopping sessions

1 x expert interview (dietician)

4 x groups ςAll to buy at least 2 frozen sub-categories, every 2 weeks or more often;

Å Fieldwork conducted in November/December 2018 in the Dublin area.

Gender Age/life stage
Social 
class

Shop target Location 

1 Mixed
20-35

Pre-nester
No kids

BC1 SuperValu Dublin

2 Female
35-44 years
Young family

(kids 0-12 years)
C1C2 Aldi/Lidl Dublin

3 Female
45-54 years

Mature family
(kids 13-18 years)

BC1 Dunnes/Tesco Dublin 

4 Female
45-54 years

Mixed Family
(kids 8-18 years)

C2D
Iceland 

(in repertoire)
Dublin

Qualitative Approach



11

Quantitative methodology

Interviewing was conducted via 
.ϧ!Ωǎ ƻƴƭƛƴŜ ǇŀƴŜƭ 

AcumenPanel.ie

The sample is quota controlled 
by grocery shopper profile in 
terms of: gender, age, socio-
economic status, and region. 

820
grocery shoppers 
were interviewed.

Most recent fieldwork on the 
project took place between the 
4th & 12th of February 2019



Plant 

Based

Dietary 

Lifestyles 2018

Additional sources from the Thinking House



Frozen dynamics 

Todays perceptions



The L ñaòst  Aisle

Itôs off the 
radar for 
half of grocery 
shoppers



CONVENIENT

Unhealthy

Quick

Easy to 
use

Back-up 
supply

Emer-
gencies

Consistent 
quality

No waste

Long-
lasting

Practical

Ready-to-
go

Mix & 
match

Same as 
food you 
prepare 
yourself

Poor 
quality

Soggy 
vegetables/ 

fruit

Not 
nutritious
/not as 

nutritious

High in 
additives

Poor 
meat/ 
poultry 
quality

Portion 
control

High fat 
content

Currently the over riding perception is that its an aisle of convenience YET 
predominantly unhealthy..a throw back to its original raison dôetre ..easy convenience



WORD CLOUD SPONTANEOUS ASSOCIATIONS ROUTED IN CONVENIENCE
Base: All grocery shoppers 820

Convenient/Handy

Vegetables Frozen veg 
Stir fry ςBroccoli, peas

B
ir
d

s 
E

ye

F
re

sh
n

e
s
s
/G

re
e

n
Pizza (Goodfellas/ Dr 
Oetkermentioned)

Cheap/Good value 
for 

money/Inexpensive/ 
Economical

Chips/Oven 
fries/Potato/ 
Wedges/Sweet 
potato

Desserts/Ice 
cream, frozen 
fruit, berries

Cold/Freezer/Frozen

Good Quality/ Durable/ 
Longevity/ Long lasting

Unhealthy/ Comfort Food/ 
Junk/ Rubbish

Fish fillets, fingers, 
prawns, pies

Processed/Additives

Nutritious/ Healthy (good food)

Ic
e

la
n

d

Easy to cook/ Simplicity/ 
Ready meals/ Pre-
prepared/ Practical/Fast 
food/Back up - always 
on hand

Quick/Fast/Speedy

Chicken ςburgers, nuggets, goujons,

Meat/Beef/Burgers

Tasty/Delicious

Green Isle

Good variety/Range/Selection

Findus 

5ƻƴΩǘ ōǳȅ ŦǊƻȊŜƴκ!ǾƻƛŘκbƻǘ ŦƻǊ ƳŜ

Not fresh (preservatives)

Inferior/Poor quality

McCain

Donegal CAtch

52% of people 
think Chips 
and waffles 
when they 
think of the 
category..



The health credentials  
of fresh versus frozen are 

not always clear ..



Word Cloud:  Words/phrases about frozen food that spring to mind spontaneously

Total

Gender Age Class Grouped Region Area
Frozen Food 
Purchasers

Kids in HH

Male Female 18-34 35-49 50-64 65+ ABC1F C2DE Dublin RoL Munster Conn/Uls Urban Rural Weekly Monthly
Kids 

in HH

No 
Children 
under 18

820 276 544 176 276 271 77 378 442 240 199 230 151 613 207 410 752 326 494

% % % % % % % % % % % % % % % % % % %

Convenient/Handy 30 21 35 26 35 34 19 30 30 35 28 30 27 31 28 32 31 32 29

Vegetables/Frozen veg/Stir fry ςBroccoli, peas 17 14 19 22 13 16 18 20 15 24 14 17 13 19 14 18 18 17 17

Easy to cook/Simplicity/Ready meals/Pre-prepared/Practical/Fast 
food/Back up - always on hand

13 12 14 16 13 10 9 14 12 16 12 11 14 13 12 15 13 13 13

Freshness/Green 10 7 11 7 7 14 10 10 9 11 8 10 8 10 9 11 10 8 10

Birds Eye 9 11 8 5 10 8 13 9 9 7 9 11 9 7 12 9 9 8 9

Cheap/Good value for money/Inexpensive/Economical 9 9 9 13 7 9 5 12 6 12 9 7 7 9 8 10 9 7 10

Chips/Oven fries/Potato/Wedges/Sweet potato 9 11 8 7 10 9 10 10 8 9 6 11 9 9 9 9 9 11 7

Pizza (Goodfellas/Dr Oekter mentioned) 9 10 8 10 10 7 4 9 9 10 9 8 10 9 8 10 9 12 7

Quick/Fast/Speedy 8 5 10 10 9 7 5 7 9 9 10 7 8 9 7 10 9 11 7

Good quality/Durable/Longevity/Long lasting 8 8 8 13 6 6 6 10 7 8 9 8 7 7 10 6 8 7 8

Desserts/Ice cream, frozen fruit, berries 8 8 8 11 6 7 8 8 8 11 6 7 8 8 8 9 8 6 9

Cold/Freezer/Frozen 7 7 7 8 7 7 4 6 8 9 7 7 5 7 7 9 7 8 6

Unhealthy/Comfort food/Junk/Rubbish 7 6 8 15 7 2 3 9 6 14 5 5 6 9 3 5 7 8 7

Fish ςfillets, fingers, prawns, pies, 7 10 5 5 5 9 10 6 7 7 4 8 10 8 6 6 7 6 7

Nutritious/Healthy (good food) 4 2 5 2 2 7 4 5 3 3 6 3 3 4 3 4 4 2 5

Processed/Additives 4 3 4 8 3 2 2 7 2 7 4 2 4 4 4 3 3 4 4

Iceland 3 3 3 2 5 3 1 2 4 3 4 3 2 3 3 4 3 3 3

Chicken ςburgers, nuggets, goujons, 3 3 2 2 2 5 - 4 2 4 3 2 4 3 3 3 3 2 3

Meat/Beef/Burgers 3 3 3 4 4 2 3 3 4 3 3 4 2 4 2 5 4 6 2

Tasty/Delicious 3 3 2 4 1 3 5 2 3 0 4 4 1 1 5 3 3 2 3

Green Isle 2 0 3 1 1 4 4 1 3 0 2 2 4 2 2 2 2 1 2

Good variety/Range/Selection 2 2 2 1 3 4 - 3 2 2 4 2 2 2 3 3 3 2 3

Inferior/Poor quality 2 4 1 3 2 2 2 4 0 - 3 2 4 1 3 1 2 2 2

5ƻƴΩǘ ōǳȅ ŦǊƻȊŜƴκ!ǾƻƛŘκbƻǘ ŦƻǊ ƳŜ2 2 2 1 0 3 4 1 3 3 1 1 3 2 2 1 1 0 3

Not fresh (preservatives) 2 2 2 4 2 0 5 1 3 3 2 3 - 2 1 1 2 3 2

Findus 1 3 1 - 1 2 1 2 1 1 3 1 - 2 0 1 1 1 1

McCain 1 1 1 - - 1 2 0 1 0 1 0 1 0 1 1 1 0 1

Donegal Catch 1 1 1 - 1 1 8 0 2 - 1 1 3 1 2 1 1 1 2

Other 11 14 10 12 11 10 12 13 10 12 9 12 12 10 13 10 11 10 12

Nothing/None/No 2 3 2 1 3 3 4 2 3 0 3 4 2 2 3 1 2 2 3



58% believe 
frozen does 
not taste as 
good as 
fresh



A third of people say that 
they only really buy it 
sometimes..and that they 
can take it or leave it



Itôs relevance is being 

more challenged in todays 

world



An Instagram generation who query frozen:

Not on their radar

Think burgers, chips

An aisle often to be avoided..

ñSurprised to hear about goodnessò

The 
dietitician
experience



What role can frozen play?



Shopping..

The who, what, why, when..



53% consuming
frozen food monthly



Frozen vegetables are the most commonly consumed frozen food (weekly+)

Base: All grocery shoppers - 820

Frozen meat is consumed by 3 in 10 weekly 
or more

Frozen Vegetables
53%

Frozen Chips
34%

Frozen Meat /poultry joints
29%

Frozen chicken 

(goujons/tenders/strips/burgers)
25%

Ice Cream
24%

Frozen Fish (breaded)
21%

Frozen pizza
21%

Frozen fruit
18%

Frozen beef burgers
12%

Frozen waffles
12%

Frozen cakes/desserts/yogurts
10%

Frozen ready meals
9%

Frozen party food
(cocktail sausages/ samosas/ vol-au-vents, etc)

5%



Women top the poll for consumption of fruit 
and vegetables 

49% 
vegetables

14% 
fruit

55% 
vegetables

20% 
fruit



Interesting and emerging uses..

Weekend 
chill out 
(pizza 
chips)

Convenient 
meals or 

part meals

Baby 
Food 

frozen

Full dinner 
(pizza & 
chips), 
ready 
meal

Teenage 
grazing 
(pizza, 

waffles)

Friday 
night/ 

weekend 
treat

Celebrations 
(birthday, 
Christmas)

Breakfast 
(fruit, 

waffles)

Part 
dinner 
(frozen 

veg)

Snacking 

Meal aides 
(onions, 
herbs ec)

Prepared 
easy 

vegetables 
(no waste)

Left over 
meals

Soups/ 
Stews

Dessert

Brunch
Saturday


