
SHOWCASING 
 EXCELLENCE
BORD BIA   
Food & Drink Awards   
2019

CALL FOR ENTRIES



Bord Bia’s Food & Drink Awards  
showcases excellence in our industry.

The Awards provide an opportunity  
for Irish Food and Drink businesses  
to showcase their achievements  
and win a coveted award.

Closing date for entries is:  
5pm, 21st October 2019

DESIGNED   
TO CELEBRATE 
 SUCCESS



HOW TO ENTER

Go to BordBia.ie/Awards where you  
will find the seven award categories.

Search for the relevant award category, 
complete your application form and  
submit online.

The category winners will be announced  
at the Bord Bia Food & Drink Awards  
Ceremony on the afternoon of  
Wednesday November 27th at the  
RDS Concert Hall, Dublin 4. 

JUDGING PROCESS

– There will be a maximum of  four  
 entries per category shortlisted.

– All information is treated as highly  
 confidential. Applications will only  
 be viewed by the judging committee  
 and Bord Bia Awards team.

– Shortlisted companies will be given  
 the opportunity to review information in  
 their profile before it is issued to media.

– The judges’ decisions are final.  
 The judging panel or Bord Bia will not  
 enter into correspondence about why  
 an entry has not been shortlisted or  
 selected as a winner. 

OVERALL ELIGIBILITY

Companies must be in business for a 
minimum of two fiscal years, with a 
minimum turnover of €100,000.

– The Awards are open to companies  
 that produce and market products and  
 to those who operate directly from the  
 Republic of Ireland. Products that  
 have been imported or rebranded and  
 repackaged are not eligible to enter  
 the Bord Bia Awards.

– Entrants must be either verified members  
 of Origin Green or have submitted a plan  
 to become a member of Origin Green.

– Where a Bord Bia Quality Assurance  
 Scheme exists (Beef, Poultry, Pork, Lamb,  
 Eggs, and Fresh Produce) for the core  
 product, it must be Quality Assured.

– Companies may enter multiple categories,  
 but each entry must be tailored to meet  
 the criteria for the specific category.  
 Bord Bia reserves the right to re-assign  
 an entry to another category if deemed  
 more appropriate.

– Applications containing inadequate  
 financial details will not be accepted.
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JOHN FANNING 
Chair of Bord Bia’s Brand Forum and the  
Food & Drink Awards Judging Panel

John Fanning is Chairman of Bord Bia’s Brand Forum and lectures  
in Branding and Marketing Communications at the Smurfit Business 
School. He was previously Managing Director and Chairman of 
McConnell’s Advertising and is a regular commentator on marketing 
communications and branding in the national and trade press.

 
ORLAITH BLANEY

Orlaith Blaney is the Chief Communications and Marketing Officer 
at Ervia and was appointed to Executive team in 2016. Prior to this, 
Orlaith was CEO of McCannBlue. She has worked on many Irish 
brands including Tayto, Hunky Dorys and Butlers Chocolates. Orlaith 
was also President of the Institute of Advertising Practitioners in 
Ireland (IAPI), Honorary Secretary of the International Women’s 
Forum and is currently on the Fáilte Ireland Grow Dublin Tourism 
Alliance (GDTA).

 
MATT DEMPSEY 

Matt Dempsey was editor of the Irish Farmers Journal for 25 years 
and was previously Chairman of the National Newspapers of Ireland 
and IdentiGEN. He is currently Chairman of the Irish National Stud, 
the Agricultural Trust and the Irish Field and is on the General 
Committee of the Farmers Club. He has been awarded an Honorary 
Degree of Doctor of Science from University College Dublin and was 
conferred with an Honorary Doctorate (DLitt) from Harper Adams 
University. Matt is a graduate in Agricultural Science from UCD..

MEET  THE 
JUDGES
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FRANK FENN

Frank has extensive experience in business in Ireland and International Markets.  
He was Managing Director of DCC Food & Beverage Ltd and a member of the senior 
management of FTSE 100 Company DCC plc. He was CEO of R&A Bailey & Co (Baileys  
Irish Cream), Global Marketing Director Baileys, Regional Director Baileys and Export  
Market Manager Baileys. After leaving college Frank had various sales and marketing roles 
in Gilbeys of Ireland, Grants of Ireland and Showerings Ireland. Frank holds a Bachelor of 
Commerce from UCD and a diploma in Marketing from the Marketing Institute of Ireland. 

 
DAMIEN McLOUGHLIN 

Damien McLoughlin is Professor of Marketing at UCD Michael Smurfit Graduate Business 
School in Ireland. Damien has published more than seventy papers and two books on 
strategy and marketing issues, he has also consulted and led executive programmes in Europe, 
North America, Asia, Australasia and Africa, while working with some of the worlds’ leading 
organizations. An experienced board member, Damien has served several public and private 
sector organisations as a director and consultant. Damien holds a Bachelor of Business Studies 
degree from Dublin City University, a Master of Business Studies degree from University 
College Dublin and PhD in Marketing from Lancaster University (UK). 

 
HEATHER ANN McSHARRY

Heather Ann McSharry is a non-executive director on the Boards of Greencore plc.,  
CRH plc., Jazz Pharmaceuticals plc. and a Council member of the Institute of Directors. 
Previously she was Managing Director Ireland of Reckitt Benckiser, a leading global  
branded healthcare and consumer products company. She has a B.Comm and  
MBS from University College Dublin. 

 
MARGOT SLATTERY

As the new Global Chief Diversity Officer for the Sodexo Group, Margot Slattery has 
responsibility for the strategic direction, implementation and alignment of the Group’s 
integrated global diversity and inclusion initiatives. Limerick-born, Margot has won  
numerous awards for her role in supporting diversity and inclusion and women in business, 
including the Chevalier de l’Ordre National du Mérite and has appeared on the Financial  
Times’ Top 100 list of OUTstanding LGBT Business Leaders since 2015. Outside Sodexo,  
she is chair of the OUTstanding Ireland Steering Committee and a member of the Irish  
Advisory board for the Women’s Executive Network (WXN). Her board memberships  
include Business in the Community Ireland, Out and Equal Workplace Advocates,  
the Dublin Chamber of Commerce and Sofinsod Insurance DAC, among others.
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“We don’t give lip service to 
consumer understanding. We 
dig deep. We immerse ourselves 
in people’s day-to-day lives. We 
work hard to find the tensions 
that we can help resolve. From 
these tensions come insights that 
lead to big ideas.”

A.G. LAFLEY, CEO P&G  
& ROGER MARTIN,  
PLAYING TO WIN

An insight has been described 
as a penetrating discovery about 
consumers’ underlying needs; 
their behaviours, attitudes,  
usage and / or motivations, 
which creates opportunities for 
business growth.

Consumers should be at the heart 
of the business. True consumer 
insights are reached by asking 
5W’s about consumers (Who, 
What, Where, When and Why).

CONSUMER 
INSIGHT  
AWARD



AWARD CRITERIA

This award is for companies that can 
demonstrate how research and the 
identification of consumer insight has led 
to an improved or new understanding of 
the consumer in a particular market or 
markets, leading to commercial growth. 

The judges will look for companies that 
have developed and actioned consumer 
insights that have informed their innovation 
and brand plans brought to market.

THE APPLICATION SHOULD:

– Identify the business opportunity  
 and / or issue. 

– Outline the research process and  
 methodology and explain the new  
 consumer understanding and its  
 relevance to your business. 

– Highlight the impact on business based  
 on the consumer insight, such as new  
 markets and / or new channels, product  
 and / or packaging reformulation, new  
 marketing communications strategies  
 and campaigns, including brand  
 performance.

b
CHAMPIONING CONSUMER  
CENTRED MARKETING
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“Too many marketing 
departments concentrate on 
short term promotional activity 
and are excluded from decisions 
about wider business strategy. 

If marketing is to fulfill its 
potential as a business 
philosophy it must be involved  
in all of the strategic issues  
facing a business.” 

STEPHEN KING, 1985

The Brand Marketing Award is for 
a company that has developed a 
comprehensive brand marketing 
strategy and has differentiated 
itself from competitors by using 
creative marketing communications 
through a single channel or 
combination of channels.

BRAND 
MARKETING  
AWARD



AWARD CRITERIA

In particular, judges will look for companies 
that have used consumer insight and 
understanding to develop brand 
communication and media strategies 
that have delivered strong emotional 
connections with the target audience. 

This award is for a business that has 
engaged in the process of building strong 
marketing communication strategies  
that will ensure long term success.

THE APPLICATION SHOULD:

– Outline the market background  
 and competitor brand share context.  
 Describe the strengths/ weaknesses  
 of main competitive brands relative  
 to your brand.

– Summarise your brand marketing  
 strategy designed to strengthen  
 your brand positioning including  
 any insights from enhanced consumer  
 understanding. Summarise your  
 marketing communications strategy  
 including creative assets and media  
 options and the rationale for both.  

– Provide results for all or a combination  
 of the following: 

 > Increased profitability  
 > Sales increase  
 > Brand / market share growth  
 > Improved brand awareness  
    and attribute ratings

j
BEST IN CLASS  
MARKETING
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“Growth is never by mere  
chance; it is the result of forces 
working together.” 

JAMES CASH PENNEY  
FOUNDER J.C PENNEY

DOMESTIC 
SUCCESS  
AWARD

The Domestic Success Award 
is relevant to food and drink 
companies who have experienced 
significant growth in the domestic 
market during 2018 and 2019 
based on strategic planning; be 
it through growth of a start-up 
company, new product launch or 
improved marketing strategy. 



AWARD CRITERIA

This award is open to companies  
with comprehensive domestic marketing 
planning, an understanding of Irish 
consumers and the effective use of 
resources in growing their share in  
the Irish market.

THE APPLICATION SHOULD:

– Provide details of the marketing strategy  
 dedicated to growing sales in Ireland in  
 the period 2018/2019. This should also  
 include a breakdown and rationale for  
 resources dedicated to growing sales.

– Outline the rate of increased sales and  
 how the rate has progressed over the  
 past two years along with forecast sales  
 growth in 2020 and 2021.

– Demonstrate the company commitment  
 by detailing the strategic growth  
 plan, including details on where growth  
 opportunities will come from in the short,  
 medium and long term.

EXCELLENCE IN BRAND  
CREATION AND TRANSFORMATION

E
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“Irish food and drink were 
exported to over 180 countries  
in 2018, with increased output 
and a consistency of global 
demand for key products  
driving results.” 

BORD BIA PERFORMANCE AND 
PROSPECTS REPORT 2018-2019

It is estimated that the value of  
Irish food and drink exports reached 
€12.11bn in 2018. This marks growth 
of over €4.7 billion since 2010. 

The Export Award recognises the 
outstanding achievement of Irish 
food and drink companies who 
continue to grow their business 
based on strategic planning in 
overseas markets. 

This category is open to companies 
who have launched a product or 
product extensions in a new market 
and / or, who have increased 
exports in an existing overseas 
market during 2018 and 2019.

EXPORT  
GROWTH  
AWARD



AWARD CRITERIA

The judges will be looking for companies 
with a strong track record in the export 
arena, comprehensive export marketing 
planning, an understanding of consumers 
in overseas markets and the effective  
use of resources in growing their  
business abroad.

 

THE APPLICATION SHOULD:

– Provide details of the marketing strategy  
 dedicated to growing exports in the  
 period 2018/2019. This should also  
 include a breakdown and rationale  
 for resources dedicated to  
 growing exports. 

– Outline the rate of export sales and how  
 the rate has progressed over recent years  
 along with forecast export growth in  
 2020 and 2021. 

– Demonstrate the company commitment  
 to international business by detailing a  
 long-term strategic growth plan,  
 including details on where growth  
 opportunities will come from in the short,  
 medium and long term.

C
IRISH SUCCESS AT  
HOME AND ABROAD

BORD BIA FOOD & DRINK AWARDS 2019 13



“Having a deeper 
purpose to what we 
do as people makes 
our lives more complete, 
which is a tremendous 
force and motivator.” 

PAUL POLMAN  
FORMER CEO UNILEVER

Sustainability is a key factor in driving the reputation of 
Ireland’s food, drink and horticulture industry and delivering a 
market preference for our products. 

Origin Green is a national sustainability development 
programme developed by Bord Bia to internationally 
demonstrate the commitment of Irish food and drink 
producers to operating sustainably.

It enables Ireland’s farmers and producers to set and achieve 
measureable sustainability targets–reducing environmental 
impact, serving local communities more effectively and 
protecting the rich natural resources that our country enjoys.

The Sustainability Award recognises companies that have 
planned and executed significant sustainability commitments 
in relation to sourcing, resource efficiency, health & nutrition 
and their contributions to their local community.

The judges are looking for companies that have shown 
leadership in implementing the principles of sustainable 
production and differentiate their product offering through 
sound environmental, economic and social criteria.

SUSTAINABILITY 
AWARD



AWARD CRITERIA

This award is open to companies that are 
verified members of Origin Green. 

This means:

– The company’s sustainability plan has  
 been approved by Mabbett.

– The sustainability plan should be valid  
 for a minimum of three years.

– The company has committed to  
 submitting an Annual Progress Report  
 to verify advancement towards their  
 sustainability targets.

– Relevant membership fees are paid.

THE APPLICATION SHOULD:

– Provide a case study to highlight the  
 company’s commitments and approach  
 to delivering sustainable practices in  
 their business.

– Demonstrate business results  
 achieved to date based on commitment  
 to Origin Green.

O
RECOGNISING INNOVATION AND IMPACT 
IN CORPORATE SUSTAINABILITY
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“A diverse mix of 
voices leads to better 
discussions, decisions, 
and outcomes for 
everyone.” 

SUNDAR PICHAI  
CEO GOOGLE

When companies hire talent from a range 
of diverse backgrounds, they can be an 
instrumental platform for social change.

This award is for a company that 
understands the importance of moving 
the diversity and inclusion agenda 
forward and creating a world where 
everyone has equal rights, equal pay,  
and equal opportunities to succeed. 

DIVERSITY  
& INCLUSION  
AWARD



AWARD CRITERIA

The inaugural Bord Bia Diversity &  
Inclusion (D&I) award will recognise an 
organisation who best demonstrates 
its commitment to promoting and 
implementing a D&I strategy. 

You will be required to provide evidence  
in the following categories that is 
appropriate to the size of your business, 
thereby welcoming applications from all 
areas of our industry from micro business 
to multi-national.

 

THE APPLICATION SHOULD:

– Detail your Diversity & Inclusion  
 strategy & policies and articulate  
 what the strategic value of D&I means  
 for your business. 

– Provide examples of leadership  
 accountability/commitment and where  
 possible include examples of measured  
 progress on individual performance.

– Detail your D&I infrastructure &  
 implementation across the organisation  
 including your specific approach that  
 reflects the unique culture and value  
 of the company.

– Provide examples of D&I initiatives that  
 have advanced and / or improved  
 business performance, such as agile  
 working or family friendly practices.

– Demonstrate commitment and steps  
 taken towards measurement of progress  
 in areas such as applicant tracking,  
 improved employee engagement and  
 representation in talent pipelines.

t
DIVERSITY  
AND INCLUSION (D&I)
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“Leadership is the 
capacity to translate 
vision into reality.” 

WARREN BENNIS

Leadership is the art of motivating a 
group of people to act towards achieving 
a common goal. In the food and drink 
industry, our leaders direct and inspire their 
colleagues to meet their company’s needs 
while achieving strategic ambitions. 

We have many great leaders steering  
large businesses to global success. We 
also have many talented leaders driving 
the rapid growth of start-ups and small 
businesses.  Similarly we have many high 
performing individuals, with less seniority, 
bringing  fresh ideas and energy to large 
established businesses. 

This award is designed to celebrate 
future leaders; to recognise their passion, 
professionalism and future potential to lead 
the Irish food and drink sector to greater 
heights both at home and internationally.

FUTURE  
LEADER  
AWARD



AWARD CRITERIA

The judges are looking for a person that 
consistently supports and strengthens  
their team by creating environments that 
benefit the entire organisation. 

The recipient of this award may be working 
below Senior Management or Director 
Level within a larger organisation or at a 
more senior level within a smaller business.  

The individual may nominate themselves 
or be nominated by a member of their 
organisation that believes they have  
made a significant positive impact on  
the business. Permission of the nominee 
must be obtained before entering.

 

THE APPLICATION SHOULD:

Include examples of how the  
future leader has:

– Made a significant positive impact  
 on the business 

– Exceeded expectations 

– Displayed passion, commitment  
 and resilience

– Acted as role model and ambassador  
 for the business

– Inspired others to work collaboratively  
 and creatively

– Contributed to a respectful, collegial  
 and supportive work environment 

TALENT DEVELOPMENT  
CHAMPION 

W
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WHAT PREVIOUS
WINNERS HAVE
TO SAY...

“Dawn Meats have been honoured on 
two previous occasions with the Bord Bia 
Food & Drink Sustainability Award. 

This recognition has been very important 
in helping to build strategic relationships 
with existing and new customers, who  
are committed to beef sustainability. 

These types of strategic relationships  
are key to the future of all stakeholders  
in the beef sector.”

 
Richard Clinton  
Group Commercial Director  
Dawn Meats

WINNER OF THE  
SUSTAINABILITY AWARD

“We were thrilled to win the Consumer 
Insight award in 2017. 

It came at the end of a collaborative 
process with the insights team at Bord Bia, 
where we considered in great depth the 
needs of the consumer when designing 
the Platinum Collection. 

We are very happy with the success  
of this line and to win the award was  
the icing on the cake for the team 
involved in its creation”

 
Aisling Walsh  
Marketing Director  
Butlers Chocolate

WINNER OF THE  
CONSUMER INSIGHT AWARD
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For further information, contact: Awards@BordBia.ie

@BordBia #BordBiaAwards  
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