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Preferred Source

Buy Regularly

Ever Purchased

Prompted Aware

Spontaneous Aware
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Trade shows

Industry magazines

Social Media e.g. LinkedIn

Industry websites

Seminars/events

Other

70%

61%

54%

46%

35%

0%
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Irish grass fed beef PGI Launch



From the following list, please indicate which of the following terms you are familiar with when it comes to purchasing beef -
PGI

France

Italy

Spain

Switzerland

Belgium

Germany

Sweden

USA 

Japan

UK

Netherlands

48%

42%

41%

35%

13%

12%

12%

12%

12%

11%

10%



15



Grass-fed verified

Protected Geographic Indicator (PGI)

Local Beef

Organic

Quality Assured certifications

Suckler Beef

Angus beef

Hereford beef

None of these

42%

41%

41%

40%

38%

35%

27%

12%

5%



Irish Organic Focus



The Growth in the Irish Organic Sector

2023

2024

Sector Snapshot *

• 5% agricultural land is being farmed 

organically (2020: 1.5%)

• 5,000 farmers in the Organic Farming Scheme

• 85% of farmers are from the livestock sector

2030 Sector Forecast *

• Organic beef production set to increase fourfold

• Organic lamb production set to increase sixfold

• Exports to account for 75%+ of production

*Industry Calculations



2024 Organic Export Market Research

Objective  Deliverables Methodology 

1,500 
Consumers Per 

Market

Ethnography 
For Further 
Deep Dives 

Define The Export Opportunity

Whatõs The Current Trade 
Awareness  

Develop B2B Export Proposition 

Understand Latest Consumer Trends 

Export Market Prioritisation & 
Implementation Plan

7 x Organic Market Reports

Insights To Support Trade 
Opportunities

Engaged Customer Network

Consumer

Perspective
The Buyer’s Voice 

In Depth Customer 
Interviews 

Buyer Surveys

Social Listening

Interviews With 
Organic 
Industry 
Experts

Industry

Analysis 



B2B Information & Education 

Campaign

16 x In Market Events 

Education & Inspiration 

Meat Academy 

Bio Austria x 2  

Nordics Organic Fair x 3 

Natexpo x 1 

Trade Shows 

12 x Inward Study Visits 

Seeing is Believing 

Inward Visits 

B2B Advertorials

B2B Content  

New Website 

B2B Marketing 
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Futureproofing marketing strategy





49%
57% 51%

58%

This country has the ideal landscape to produce
great beef

UK Netherlands Italy Germany

46%
42%

48%48% 50%

37%37%

46% 45%

55% 55% 55%

Grass fed Pasture raised Outdoor reared

UK Netherlands Italy Germany






