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47% of users consider Performance Nutrition products to be part of their
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30%

of consumers globally who
use sports nutrition*
do not regularly exercise

Source: Global Data, 50,000 interviews in 51 countries e . .
The Thinking House



Are we reaching
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Superfood 2.0
We live In the age of miracle powders constantly searching for
the most nutrient-dense on the planet, freeze dried and fine
milled - marketed to us as magic bullets, full of enzymes,
antioxidants, vitamins and minerals.
We want our food to provide tangible benefits, from balancing
hormone and blood sugar levels to aiding and preventing
chronic conditions such as diabetes, cancer, and dementia.
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THE NEW

PERFORMANCE

Age Appeal

Vertical
Integration

The Growth of

Traceable
Niches

Proteins

The 5 Pathways
and Opportunities
at a Glance

Fill Up, Slim
Down

Strip Out
& Streamline

PICK ME UP

High-Profile
PROTEINS

Heritage

Plant-Based
Prestige

Pure, Clean
Protein
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INNOVATION IN PROTEIN

AS SI MPLE ASé. eAS STRETCHY
Fresh Fitness Food offer meticulous personal Create your Own Powder by The Protein Arla Hydrolysed Whey Protein produces smaller peptides
plans composed by nutritionists, cooked by highly Works allows consumers to curate their which are more easily absorbed during digestion.
acclaimed chefs and delivered to office. own blend of protein powder

K
" The Thinking House



