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OUR WORK WITH BORD BIA



INFLUENCER ENGAGEMENT ðSELECTION CRITERIA 

AUTHENTICITY

SHARED 
VALUES  

INSTAWORTHY 
CONTENT 

CULTURAL 
RELEVANCE  



WADING THROUGH THE INFLUENCER POOL

Are they culturally relevant?

Do they love your brand or product?

Are their social channels appropriate? 

Whoõs their audience and are they your customers?

How engaged are their audience?

Is their content suitable to your brand or product?

Can we leverage other outlets they are associated 
with?



CRIMSON HEXAGON IS A SOCIAL LISTENING TOOL 
WHICH ENABLES US TO ANALYSE THE CONVERSATIONS 
PEOPLE ARE HAVING ONLINE AND VIA SOCIAL 
CHANNELS AROUND A SPECIFIED SUBJECT MATTER 

CRIMSON HEXAGON  



#FLEXYOURMUSSELS ðWORD CLOUD    



STOP, THINK ðHOW DO YOU WANT TO ENAGE THIS 

INFLUENCER?

PAID EARNED



PAID 

SPONSORED POSTS  


