


BORD BIA

OUR WORK W







WADING THROUGH THE INFLUENCER POOL

Are they culturally relevant?
Do they love your brand or product?
Are their social channels appropriate?
Whods theitr .audience and ane they
How engaged are their audience?
Is their content suitable to 'your brand or product?

Can we leverage other outlets they are associated

with? WH




CRIMSON HEXAGON IS AirOCIALH—STENING TOOL
WHICH ENABLES US TO ANALYSE THE CONVERSATIONS
PEOPLE ARE HAVING ONLINE AND VIA SOCIAL
CHANNELS AROUND A SPECIFIED SUBJECT MATTER




#FLEXYOURMUSSEISNORD CLOUD

#cooking

whip
orange creme pia

ca_lmpaign@bordlb icaook
bio.hack MUsSSseuls

€aSyrecipe

pinet fraiche

pie h_ote[food
win fries

bord courgette e
preparelove chowder
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BE INSPIRED, BE INFORMED, CONNECT
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