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Agency-Led Initiatives

Background Checks

Contract

Database

Post activity behaviour



Rules of Engagement

1. Detailed Brief

• Campaign Background

• Product Information 

• Agreed Activity 

• Style Guide

• Agreed Hashtags & Methods of 

Disclosure

• Deliverables 

• Key Dates 

• Terms & Conditions



Rules of Engagement

2. Contractual Agreement 

• Influencer Details 

• Fee Agreed 

• Assignment Timetable 

• Assignment Outline 

• Deliverables 

• Brand Requirements & Guidelines 

• Terms & Conditions 

• Signed Agreement 

Engagement 

Works 

Liability 

Payments 

Term & Termination

Confidentiality

Non-Compete



Rules of Engagement

3. Post-Activity Behaviour / Checklist

Examples: 

• Have they followed ASAI Guidelines? 

• Have they included the brand hashtags 

• Have they confirmed no filters were used 

and does the image look over edited? 

• Have they done what has been asked in the 

brief?

• Have they provided us with all brand 

content for approval? 
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Content is considered a marketing 

communication where the following 

occurs: 

1. Where an advertiser makes a 

payment (directly or in kind) to the 

reviewer/blogger 

2. Where the advertiser has control

over the content that is created



Payment includes: 

• Compensation

• Cash

• Free Product

• Free Services

• Reciprocal 

arrangement 

• Akin to benefit in 

kind

Control: 

• Obligation to create 

content with 

direction from a 

brand owner

What do Payment & Control Mean?



Money does not necessarily need 

to change hands and the payment 

need not be financial 

The degree of control the marketer 

exerts – a good benchmark is 

whether the marketer has final 

approval of text and visuals.

How do these Concepts Apply?

PAYMENT CONTROL

MARKETING 

COMMUNICATION



A blogger has been paid to say something positive in a post. Is 

this a marketing communication?

Yes, this is a marketing communication as there is payment 

and control.

FAQs – Monetary Payment



FAQs – Monetary Payment

A blogger was paid for a non-bias review with no stipulation that 

the review or article had to be positive. Is this an ad?

While a payment was made to write a review, the advertiser 

did not exercise control over the content. 

Accordingly, it is not a marketing communication under the 

Code.



A blogger is on a press trip and sharing on social media, how 

should they make it clear that this is a ‘freebie’?

If there is no control over what is being written by the 

blogger (via the social media) then the content is not 

marketing communications.

FAQs – Where there is Indirect Payment



FAQs – Where there is Indirect Payment

A blogger received something for free and was asked to write 

about it on their blog with no stipulation as to what to say. They 

wrote a positive review and mentioned it a few times across their 

blog, do they have to disclose?

While there was payment there was no control by the brand, 

therefore the original review was not a marketing 

communication and subsequent mentions would not be 

marketing communications either.



FAQs – No Payment is Exchanged 

A blogger writes a piece for his/her own site, with no control from 

the advertisers, but separately the travel company had paid for 

the travel and accommodation costs to visit a specific 

destination, and commissioned the blogger to write them a piece 

for the company website. 

Does the blogger need to disclose?

The blogger needs to disclose the piece commissioned by 

the advertisers but not the piece written for his/her own 

website, as this content is not subject to control by the 

advertiser nor required by them.



FAQs – No Payment is Exchanged 

A blogger goes on a press trip on the basis that certain content 

will be created and/or is shared. Is disclosure required?

Yes, disclosure is required.

A blogger is offered free service or product on the basis of 

creating a positive review or using content produced by the 

advertiser. Is disclosure required?

Yes, disclosure is required.
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When a blogger enters into a commercial arrangement with an advertiser to 

promote the company’s products or services through platforms under their own 

control then they are effectively acting as a publisher.

The Code Consequences of 

Influencer Promotion

A blogger consequently has a responsibility to indicate to their readers what 

material is marketing communications.

Where bloggers are paid to promote a brand’s products, it must be clear that the 

content/material is marketing communication.



#ad

#sp

#spon

#workwith

#paidpartnership

#brandambassador

Recognisable Labelling



#ad

#sp

#spon

#workwith

#paidpartnership

#brandambassador

Acceptable Hastags under the Code



Paid Partnerships w/ Instagram 
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Measuring 

Effectiveness

VISIBILITY ENGAGEMENT CONTENT REVENUE



Thank you.

Rob Shine 

rob.shine@onecore.ie 


