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VIDEO LANDSCAPE IN IRELAND 



VIDEO PROMOTION CHANNELS 

*Source -
https://napoleoncat.com/stats/social-
media-users-in-ireland/2020/07 *Source - https://www.ipsos.com/en-ie/social-networking-and-messaging-trackers-december019

https://napoleoncat.com/stats/social-media-users-in-ireland/2020/07
https://www.ipsos.com/en-ie/social-networking-and-messaging-trackers-december-2019


ESTABLISHING OBJECTIVES
& KPIS



● Identify a clear objective for each 
individual video

● Avoid trying to achieve multiple 
objectives with a single video or piece 
of content. 

● Video is just one aspect of your 
content strategy. It needs support from 
the others

● Consider all relevant factors when 
setting objectives

ESTABLISHING OBJECTIVES AND KPIS



ESTABLISHING OBJECTIVES AND KPIS 

● Searching for 
information

● Engagement, read 
reviews, compare 
products

● Purchase intent

● Brand Love

Source: Sprout Social



● Use your objectives to set your Key 
Performance Indicators

● The KPIs will be determined by how you 
answered questions you’ve considered

● Typical Awareness stage KPIs include 
the following:

○ Reach
○ Views

ESTABLISHING OBJECTIVES AND KPIS 



● Other KPIs:

○ Consideration stage KPIs - Video 
Views, Engagement, Link Clicks, 
Click Through Rate.

○ Conversion stage KPIs - Link Clicks, 
Click Through Rate, Purchases, 
Leads, Sign Ups, Registrations.

ESTABLISHING OBJECTIVES AND KPIS 



Recap & Checklist:

❏ Investigate the various factors you 
need to consider before settings 
objectives 

❏ Each video has a single objective 

❏ Establish a clear set of KPIs to 
measure performance vs your 
objective

ESTABLISHING OBJECTIVES AND KPIS 



AUDIENCE TARGETING



AUDIENCE TARGETING

● Audience Targeting - Why It’s Important

● Choosing the right channel(s)

● Organic vs Paid Promotion



Sample Buyer Persona  #1
Long-form

AUDIENCE TARGETING | BUYER PERSONAS 



AUDIENCE TARGETING

Recap & Checklist:

❏ Leverage your internal insights and create Buyer Persona(s)

❏ Identify what channel or channels are best for your target audience

❏ Know what stage of the customer journey your content is aimed at.

❏ Have a clear idea of targeting options such as demographic & interests

❏ Set out budget and schedule for any paid promotion



CONTENT AND PURPOSE



● Showcase video 

● Explainer video

● Teaser video

CONTENT AND PURPOSE



Showcase Video : Kinsale Mead

CONTENT AND PURPOSE



CONTENT AND PURPOSE

Explainer Video : Atlantic Treasures Fish Stop



CONTENT AND PURPOSE

Teaser Video : Brady Family Ham at Christmas



*Source - https://www.facebook.com/fmp/agencies/creative-presentations

CONTENT AND PURPOSE

https://www.facebook.com/fmp/agencies/creative-presentations


*Source - https://www.facebook.com/fmp/agencies/creative-presentations

CONTENT AND PURPOSE

https://www.facebook.com/fmp/agencies/creative-presentations


Recap & Checklist:

❏ Choose a format that works for the 

channel

❏ Align your video with consumer needs

❏ Start strong: does your video grab 
attention in 5-10 seconds?

❏ Use captions for viewers with sound off

CONTENT AND PURPOSE



OVERVIEW OF SOCIAL 
PLATFORMS 



OVERVIEW OF SOCIAL PLATFORMS 

● Facebook family of apps includes FB, IG, Messenger & WhatsApp

● All are customer facing with messaging capabilities

● B2C Focused

● Facebook Creator Studio provides a single platform to control FB, 
IG and Messenger

● LinkedIn - B2B focused

*Source - https://napoleoncat.com/stats/social-media-users-in-ireland/2020/07

https://napoleoncat.com/stats/social-media-users-in-ireland/2020/07


*Source - https://www.facebook.com/business/news/insights/catering-to-the-tastes-of-tomorrows-food-shopper#

CONTENT AND PURPOSE





FACEBOOK IRISH AUDIENCE

*Source - https://www.slideshare.net/DataReportal/digital-2020-ireland-january-2020-v01



FACEBOOK IRISH AUDIENCE



FACEBOOK VIDEO FORMATS

*Source - https://www.facebook.com/fmp/agencies/creative-presentations

https://www.facebook.com/fmp/agencies/creative-presentations


OVERVIEW OF SOCIAL PLATFORMS | FACEBOOK

❏ Facebook family of apps
❏ Mobile First: 87% use mobile devices*
❏ Best video format (Square)
❏ Creator Studio common to FB & Insta
❏ Ideal video length no more than 30 seconds
❏ Know your Facebook placements (Feed, 

Stories)

Example 1 | Insomnia - Vertical video does not fit

Example 2 | Bewley’s - Square video fits 
perfectly

*Source: www.emarkable.ie

https://www.emarkable.ie/2015/08/irish-consumers-on-social-media-the-stats/#:~:text=Some%20stats%20you%20might%20be,users%20view%20tutorial%20videos%20regularly.


OVERVIEW OF SOCIAL PLATFORMS | FACEBOOK

When posting to Facebook it’s best practice to do so through Creator Studio on 
desktop. There is also a mobile app.
Be sure to do the following:



OVERVIEW OF SOCIAL PLATFORMS | FACEBOOK

Your  finished post will look like this on the Facebook feed:

● Post Copy - Visible to public

● Video Thumbnail - Visible to public

● Tags - Invisible to public

● Video Title - Invisible to public



FACEBOOK VIDEO FORMATS

*Source - https://www.facebook.com/fmp/agencies/creative-presentations

https://www.facebook.com/fmp/agencies/creative-presentations


OVERVIEW OF SOCIAL PLATFORMS | FACEBOOK

Facebook Analytics

● Available in Facebook 
Creator Studio

● Offers basic Insights

● Intuitive and easy to 
interpret 



COMPARING VIDEO PERFORMANCE 



Recap & Checklist:

❏ Video is correct format for Facebook (1080 x 1080);

❏ Video has relevant title;

❏ Video has related tags;

❏ Captions are included;

❏ Video has relevant short post copy (3 lines max);

❏ Copy has tagged any relevant 3rd parties;

❏ Suitable thumbnail chosen (Minimal Text - no more than 20% text, ideally).

OVERVIEW OF SOCIAL PLATFORMS | FACEBOOK





INSTAGRAM IRISH AUDIENCE

*Source - https://www.slideshare.net/DataReportal/digital-2020-ireland-january-2020-v01



OVERVIEW OF SOCIAL PLATFORMS | INSTAGRAM

Insta Feed Insta Stories Insta Reels (new)



● Launched as an 
alternative to TikTok

● 15 Second max video 
length

● Uses full screen

● Has potential applications 
for showcase recipe 
videos.

● Currently unavailable as 
paid promotion option 
from Facebook Ads 
Manager

OVERVIEW OF SOCIAL PLATFORMS | INSTAGRAM



OVERVIEW OF SOCIAL PLATFORMS | TIKTOK

● TikTok is used daily by at least 
90,000 Irish people

● Some 6% of 15-plus population have 

the short video app

● Ideal platform for influencers

● Max. video length of 15 seconds

● Not yet widely used in food and drink 

in Ireland. Source - https://www.irishtimes.com/business/media-and-marketing/tiktok-used-daily-by-at-least-90-000-irish-people-
1.4140596

https://www.irishtimes.com/business/media-and-marketing/tiktok-used-daily-by-at-least-90-000-irish-people-1.4140596


OVERVIEW OF SOCIAL PLATFORMS | TIKTOK

● The Fitness 
Foodie - TikTok 
Influencer

● 10.9K Followers

● Pancakes recipe 
video has 36.3K 
Views

● How Mums Vs 
How Dads Butter 
Toast (2M+ Views)



OVERVIEW OF SOCIAL PLATFORMS | INSTAGRAM

Posting to Instagram Feed using Creator 
Studio

Post Copy Including Hashtags

Geo Tag Location

Add video from file upload or Facebook Page
(Best practice to add from file upload for higher quality)

Publish or schedule once these steps are 
completed



INSTAGRAM VIDEO FORMATS 

*Source - https://www.facebook.com/fmp/agencies/creative-
presentations

https://www.facebook.com/fmp/agencies/creative-presentations


Recap & Checklist:

❏ Follow same best practices as Facebook, 

plus:

❏ Experiment with new placements (Insta 

Reels)

❏ Use geo tagging with location

❏ Investigate appropriate Influencers

OVERVIEW OF SOCIAL PLATFORMS | INSTAGRAM 





YOUTUBE IN IRELAND

Key Stats for Youtube in Ireland:

● 77% of Irish YouTube users access the 

site at least once a week.

● 1 in 3 people spend as much time 

watching YouTube as they do TV.

● 31% of Irish users view tutorial videos 

like recipes, regularly.

Source: www.emarkable.ie

https://www.emarkable.ie/2015/08/irish-consumers-on-social-media-the-stats/#:~:text=Some%20stats%20you%20might%20be,users%20view%20tutorial%20videos%20regularly.


YOUTUBE 

Video has relevant 
short post copy 
(up to 3 lines)

Video has 
relevant title

Suitable thumbnail 
chosen (Minimal Text).



Video has 
related tags

YOUTUBE 



● Here is how your final post 

will look

● Landscape (1920 x 1080) is 

Youtube’s recommended 

format, but square also 

renders well.

● Optimise your content for 

search, as you would a 

written piece of content

YOUTUBE 



YOUTUBE ANALYTICS 



YOUTUBE ANALYTICS 



YOUTUBE RECAP 

Recap & Checklist:

❏ Best format for hosting on YouTube is 1920 x 1080

❏ Square (1080 x 1080) also works well

❏ Use relevant tags for search

❏ Captions are included;

❏ Video has relevant short post copy (up to 3 lines) + link

❏ Suitable thumbnail chosen (Minimal Text).



RECAP | MULTI-PURPOSE USE 
OF VIDEO SOCIAL



● Choose the right channel and format to 
suit your audience

● The universal solution is not necessarily 
best practice for each channel.

● Use square format (1080 x 1080) if 
promoting content across multiple social 
channels

● Adhere to the individual best practice 
format guidelines if focusing solely on one 
of Facebook, Instagram or Youtube only.

RECAP ON MULTIPURPOSE USE OF
VIDEO ON SOCIAL



PAID AMPLIFICATION 



ONCE LIVE, OPTIMISE

Follow an efficient amplification:

● Owned - exhaust your own channels 
first

● Earned - Leverage Influencers
● Shared - Lean into brand partnerships
● Paid - Amplifying your content



PAID AMPLIFICATION | TARGETING

Possible Targeting Options:

● Should be informed by 
Buyer Persona(s)

● Geo Location
● Age / Gender
● Interests
● Social Media Engagers
● Profession
● Fields of Study / 

Education



● Boosting Organic Posts (Beginner)

● Facebook Business Manager (Intermediate)

● Facebook Ads Manager

● Building Audiences 

● Facebook Pixel (Advanced)

Facebook provides a wealth of online resources to help your marketing 
efforts. These include tips, advice and even some online courses to help 
you improve your marketing know-how: 
https://www.facebook.com/business

PAID AMPLIFICATION

https://www.facebook.com/business


PAID AMPLIFICATION | ANALYTICS 

Facebook Pixel

● Advanced Paid 
Promotion

● Tracks 
Website 
Visitors, Leads, 
Purchasers

● Can help with 
targeting new 
audiences 
(Lookalikes)



Post 1 (Organic)
1,794 reach

Post 2 (Boosted)
€80 - 73,511 reach

Post 3 (Paid 
Promotion)
€750 - 252,574 
reach

ORGANIC VS PAID COMPARISON



PAID AMPLIFICATION 

Recap & Checklist

❏ Learn how to boost a post using Creator Studio or via 
the Facebook or Instagram app.

❏ Set up a Facebook Business Manager / Ads Manager 
account for your business.

❏ Use the free Facebook Business resources to improve 
your paid Facebook and Instagram marketing strategy.

❏ Build Audiences of followers and target these in your 
paid ads or campaigns

❏ Install the Facebook Pixel on your website or have it 
installed by a paid social media professional



RESOURCES & LINKS



Bord Bia ‘Think Digital’’
A service to help Bord Bia client companies 
build their capabilities and support their digital 
marketing activation plans

Facebook
How to boost a organic post
How to set up a Facebook Business Manager 
account
Facebook Video Ads Specifications
How to add a Facebook Pixel
Facebook For Business - Food

Instagram IGTV video specifications

YouTube
YouTube SEO 101: Get started optimizing video
YouTube Video Specifications

Useful Social Media Stats and 
Information
Irish and Global Usage Statistics on Social Media
Optimal Video Size Cheat Sheet for Social Media
Optimal Video Length Guide
Ireland’s Digital Landscape - 2020

Understanding Your Audience
Buyer Persona Tool

RESOURCES & LINKS

https://www.bordbia.ie/industry/grow-your-business/think-digital/
https://www.facebook.com/business/help/347839548598012?id=352109282177656
https://www.facebook.com/business/help/1710077379203657
https://www.facebook.com/business/ads-guide/video/facebook-feed/video-views
https://www.facebook.com/business/help/952192354843755?id=1205376682832142
https://www.facebook.com/business/m/cpgfood
https://help.instagram.com/1038071743007909?helpref=uf_permalink
https://searchengineland.com/youtube-seo-101-289416
https://support.google.com/youtube/answer/4603579?hl=en
https://gs.statcounter.com/social-media-stats/all/ireland
https://www.socialpilot.co/blog/social-media-video-sizes-cheat-sheet
https://animoto.com/blog/video-marketing/how-long-facebook-instagram-videos
https://www.slideshare.net/DataReportal/digital-2020-ireland-january-2020-v01?ref=https://datareportal.com/reports/digital-2020-ireland
https://www.hubspot.com/make-my-persona


QUESTIONS?


