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Poll

How important is 
sustainability to 
ʲƶɔȉ bɔȡĜƖ±ȡȡ̃ 
current strategy?
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Implications



WHAT: 

WHO: 

WHERE: 

WHEN: 

RATE YOUR CURRENT FOCUS / COMPETENCY?

ACTION REQUIRED?

Key Implication / Topic Sheet

IMPLICATION / TOPIC : ________________ 

Toolkit #1



1: 
MATERIALITY ASSESSMENT : 
THOUGHT LEADERS / 
STAKEHOLDERS

2: 
CUSTOMERS

3: 
CONSUMER

A: Buyer Barometer 

B: Depth interviews 

60+ 
189 25 11,000+ 



14 in-depth interviews with:

Online survey with:

1: 
MATERIALITY ASSESSMENT

Research Sources



Sustainability Leaders

Purchasing / Supply

General Leadership 

2(a): 
CUSTOMERS - DEPTHS
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2(a): 
CUSTOMERS - BAROMETER



USA China Japan UAE Poland Korea

n= 1.011 n= 1.011 n= 1.001 n= 514 n= 547 n= 535

This research was conducted online among a total 

Global Sample of n=11,187 adults aged 18 -65.

3: 
CONSUMER QUANTITY

Ireland Britain France
German

y
Netherl

ands
Sweden Italy

n= 
1.005

n= 
1.023

n= 
1.017

n= 
1.009

n= 
1.006

n= 502
n= 
1.006



The Key Topics 
of Sustainability

Environmental 
Sustainability

Social 
Sustainability

Economic 
Resilience
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Context



Insight

The sustainability 
agenda is accelerating



The Food sustainability landscape:
Dynamic and accelerating

BEFORE TIPPING PT. NOW NEXT



75% 64% 61%

ěƌǺƶȉȺ"Ɩl± ƶí ȠɔȡȺ"ĜƖ"bĜŴĜȺʲ˲

3 in 4 trade interviewees say sustainability 

is important to their business 

!ŴƌƶȡȺ ̟ ĜƖ ̠ ȡ"ʲ ĜȺ̃ȡ ĜƌǺƶȉȺ"ƖȺ Ⱥƶ ȺĊ±Ĝȉ ȉƶŴ±





Quorn introducing carbon labelling for their 
products 

Carrefour piloting eco scores on ecommerce 
platforms 

Colruyt introducing eco scores for private label 
products 

Carbon Numbers & 
Eco-Scores will 
change the game 
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keep pace or risk 
being left behind

Insight

Implications



``Key Insights & 
Implications

Key Insights & 
Implications

Context



Å

Å

Communicating is complex and 
has to be targeted correctly

Insight

Signal: Multiple Topics



The Food sustainability 
landscape & Key Players:
Tiered and Adoption driven

NEXT

LAGGARDSBEFORE

ADOPTERS

AGENDA SETTERS

FOLLOWERS


