China Drinks Sector Update
Jade Cullinane November 2022
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Irish Drinks Exports to China 2018-2021
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Strong whiskey and cream liqueurs performance

Irish Whiskey Exports to China 2018-2021
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Irish Liqueurs Exports to China 2018-2021

Millions
6

o
[y
N
w
»
v

2018




Irish drinks exports to China from Jan — Aug 2022
have rose nearly 50% in value vs the same period in

2021
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Drinks exports to Taiwan
grew 186% from 2018-2021
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Drinks exports YTD
in 2022 double the
value of same
period in 2021, with
a 146% increase in
whiskey

Taiwan has some of
the most
sophisticated
whiskey consumers
in the world




Informal on-the-groundwork
in Taiwan in August 2022,
including local distributors
and KOLs meetings as well
as bar & retail visits

"Taiwanese whiskey drinkers are open to
new brands, and Ireland, as the origin of
whiskey, should definitely make itself more
known in the market." - Taiwanese KOL
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Irish whiskey also makes an
impression in Hong Kong

« Although a more established
market, Hong Kong has suffered
due to instability and lack of
international business and
tourism in recent years

« Whiskey exports are up 426%
from 2018-2021
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Where do we win?
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Strong momentum surrounding category
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Growth trajectories

e Irish whiskies will continue to grow from a small base,
driven by increasing interest from younger consumers
looking beyond the main blended Scotch brands (IWSR,
2022).

* As lIrish whiskey brands develop stronger age statements,

market interest is expected to increase. Top emerging markets
* Chinese consumers are increasingly interested in diversity x
and a range of flavour profiles, which bodes well for Irish il
whiskey. é. CHINA/
Y b-11 HONG KONG

Irish Whiskey Association, 2022
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Bord Bia’s work in market
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Strategy Objectives

1. Establish Irish whiskey as a category in
China.

2. Grow the business of existing players
through recruiting new customers.

3. Build route to market for new entrants
through recruiting importers and
distributors.
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How to achieve this strategy?

Grow the reputation of Irish drinks
with strong communications

 Establish routes to market for new
entrants

* Grow the business of existing players
through trade engagement

* Insight studies to inform our market
plans



Grow reputation with strong communlcatlons

ETET=R ERFEIERE

Regular Irish drinks education on
Bord Bia owned channels

 Trade education pieces in
' prominent trade magazines

* Irish drinks promotion on popular
KOL accounts
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Establish routes
to market and
grow the business
of existing players
through trade
engagement
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Overview of 2022 activations

3x Irish Whiskey Masterclasses = '
\ "Reggese®™ rade shows
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2023 Plans

Priority to continue to build momentum for Irish
drinks in China in line with our strategy through:

/\‘
 Trade shows e C ] ‘ -::
: .
* Trade receptions \\/
*  Further masterclasses .
e  Spirit of Ireland Roadshow ‘ Ary il”\ \ . - .
* Continued communications & :! .‘ ~ -
messaging R

e lIrish Cream Ligueur Insight Study
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2023 Trade Shows

 Hey Whisky Trade
Show Shenzhen

 Anufood — Wine &
Spirits Zone Trade
Show
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2023 Hong Kong Trade Reception

« Jan 2023 Hong Kong Trade Reception

* Act as a launch event for Hong Kong Irish
drinks communications campaign

Hong Kong Ends Hotel Quarantine in

Biggest Covid Shift Yet
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Lau iri
nch the Spirit of Ireland in China

Stroke & Sniff: V! hiskey FEdition

BORDBIA

|RISH FOOD BOARD

BORD BIA

IRISH FOOD BOARD




Insight studies to inform our market plans

2021 Irish Whiskey Market Entry Guide 2023 Irish Cream Liqueur Market Understanding

Market entry guide for !
Irish spirits in
Guangdong 2 B
2orDEA . |
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2023 Irish Cream Liqueur Insight Study

« What has led to increased

exports? D i
 What are the key usage g

occasions of cream liqueur ‘

products for Chinese

consumers? .

 How can Bord Bia assist
companies in tailoring
their marketing activations /
product for the Chinese market?
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The -
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bright LA &

for Irish

spirits
in China
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jade.cullinane@bordbia.ie
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