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China’s Growing Influence

BORD BIA

IRISH FOOD BOARD



Common

prosperity

Self-reliance

A new world

power




Picking favourites Punishing rivals

Overt:

Trade agreements | |
e Suspensions, tariffs, boycotts

Faster and wider Covert:
« delays at customs

market access no media coverage

approvals e no orders from state-owned
buyers
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Current market dynamics
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China parties like it’s 2019 as country moves on
from coronavirus

Bars, nightclubs and beach venues are filling up after months of pandemic controls

© Reuters

Yuan Yang in Beijing and Robin Yu in Hong Kong SEPTEMBER 4 2020 D 180 E
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‘Dynamic’ Zero-Covid
Everyone: PCR tests every 72 hours
Positive cases: quarantined until negative
Close contacts: quarantined for a week
Neighbourhoods: lockdown for at least 48 hours

Inbound travellers: 10 days quarantine on arrival
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A shock to the food industry

Catering indUStry revenues . Catering Revenue Growth yoy (2022)
collapsed in H1 : \

But quick rebound! \ 7

Distributors still wary of . \//
holding stock |
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Market access woes

Rapid increase in number
of virtual inspections this
year

100s of plants suspended
Universal slowdown in

progressing market
access issues
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Zero-Covid is dragging on the economy

130 Consumer confidence falls off a cliff
125
20 . .
1 Will miss 5.5% GDP target by 2-3%
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& 3, By2030, China's GOP
) Is projected o surpass
that of the US

The U5, has been
the world's Largest
economy since 1871,

-~ e An economic superpower,
tw: still growing quickly

Real GDP growth projections for 2022 and 2023

Year-over-year, %
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= Many of the world's smallest economies Ireland is expected to be the fastest
»' are located in the Oceania region, such as £ growing economy in the Eurozone,
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“" Tuvalu with a GDP of 546 million with a 5.2% increase this year
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Source: QECD Economic Qutlook, Interim Report September 2022



Irish Food & Drink Exports to China* (Jan-Aug) Pe rfo rmance Va ries
widely by sector

oary +4.4% | —
Meat -51.3% “ €185.8m

Seafood -8.3°/o I :;?332

Drinks  +46% [ oo

PCF  +89.5% f:;fn'?

m2022 m2021

*China includes Mainland, Hong Kong, Macau & Taiwan



Rising spending
power

High income share of
spending will double this
decade

80% urban consumption will
move into upper-middle
income brackets (vs 45% in
2020)
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Annual household income

RMB, 2020 real

High-income

Upper-middle
income

Middle and
lower-middle
income

Lower-income

%

2000

Affluent
(>345,000)

Mass affluent
(230,000- 1
345,000)

Upper aspirant
(160,000- 1
230,000)

Aspirant
(85,000- 3
160,000)

(65,000-

Lower aspirant
|6
85,000)

Poor
(<55,000) 88 94

Mote: Numbers may not add due to rounding.
Source: MGl Insights China macro model; McKinsey Global Institute analysis

Urban consumption by income group
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Fast growing, higher value channels
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Rise of domestic champions will create

new opportunities
iy

Moving up the premiumisation scale '

Consumer trust in domestic brands is B B
strong ,} ,4 ;; ,// -
Incredibly strong marketing & sales

\\\ | & @]JL@E? //
Total domination of lower tier cities y \ \ \\ (12-367# ‘4 Al
Subsidies and policy supports from \%&] x‘ ‘ | i rF
government ‘é gm"* " =\ /,/

R T
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Rapid innovation in search of premiums

<
200mg/L

FEMERRRR  +AUSIEDHA \Z2REAEU , iS5

200mg/L

+{EREHMO™ +100%BVLEF* > z |
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Driving Growth
in China

* Retaining business

Better Ways for clients and

¢ ReCFU |t|ng neW customers to Connect

and Build Partnerships

customers

« Growing the value O%O
of existing

partnerships
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Championing insight led innovation

Attitudes to Imports Tracker
Bord Bia Projects: e i bt s et o
Whiskey market guide
Lamb market study 13%,
Attitudes to Import Tracker e
Future Proofing Toolkit o
Grass-Fed Research

Competitor Benchmarking

Coronavirus
With the relaxing of one-child policy, the consumption
of children's snack is expected to grow COVID'19

Future

Specialised Nutrition £ . Proofing
Irish Cream Liqueur - : Toolkit
China Edition

Bespoke client projects: ‘

« Brand development R = : L“k%
« Brand launch ' | |

« Category insights

Identify the target gra
willing to pay a prem

BORDBIA
Thinking
House
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China Team

Conor O’Sullivan Declan Saruwatari

Celina Wang

China Manager Market Specialist Market Specialist Market Specialist

Evelyn Chiang Siyi Chen Jade Cullinane

Insights Specialist EU Projects Specialist Global Graduate
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Thank You
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