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ON-TRADEACTIVITY

SHAKE IT TILL YOU MAKE IT
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OUT.OF THE BOX

CREATIVE TOUCH POINTS
TO AMPLIFY ON SOCIAL MEDIA
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BUILDING:

JLE OF THE DISTRI

UNDERSTAND THE LIMITATIONS
OF THE RIBUTOR IN MARKETING
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Insight

Action

PR / DIGITAL

Creativity allows distinction from competition

Competition for online attention span

Plan multiple creative touch points

Encourage user-generated content
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v\ LONG LIST OF MISTAKES
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Wasted money on KOLs and digital

Gave away exclusivity too easily

Didn’t include rebates with distributors

Didn’t get onto local social media soon enough

Didn’t know where | was spending it

Regionalisation

Allows control over distributors

Basic impact can be cost-effective
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Peddlers Gin Company

#peddlersgin
‘ PEDDLERS ' fergusa@peddlersgin.com
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