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Contributors To Increased Turnover – Full Client Base
(Base: All Client Companies with Increased Turnover; n=178)
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Q.22 Which of the following have contributed to the increase in your turnover?

The main contributions to increased turnover are the sales of existing products to new customers and the 

increased sales of existing products to existing customers

(n=142) (n=30*)

Total
(n=178)
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2013 – Outlook for Small 

Business owners
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How Bord Bia services can address those 

expectations

“To drive through market insight and in partnership

with industry the commercial success of a world 

class Irish food, drink and horticulture industry”

Statement of strategy 2012/2014
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2013 Plans & Programmes

• Market insight and 

knowledge

• Vantage Plus 2013

• Supplier Development 

Programmes 2013

• Marketing Assistance 

Programme 2013

• Trade & Consumer 

Fairs 2013
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1. Market Insight & Knowledge

• Consumer  Attitudes and 

Behaviour

• Trade (or Business to 

Business) perspectives

• Company Listings or 

Profiles

• Category & retail overviews

• Trade statistics

• Regulatory information
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www.bordbiavantage.ie
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2. Vantage Plus – 2013 Schedule

Workshops available to all 

small food producers who 

have participated on CEB 

food marketing courses

• E-Marketing

• Managing retail accounts

• Introduction to Exporting

• Introduction to Branding

Vantage Plus

• Group-based 
learning for 
small food 
producers on 
themes that 
matter most to 
them
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3. Supplier Development Programmes IRL and UK 

(Retail & Foodservice) 
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4. Marketing Assistance 

Programme 2013

Forecast turnover between 

€100’000 - €3.5m in 2013

Closing date 28 February 2013

Companies registered for Bord 

Bia’s Origin Green Programme 

by 28/2/13, support for up to 60% 

eligible funding applies

Non Origin Green companies 

maximum support 50% eligible 

funding
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5. Trade & Consumer Fairs

SIAL, 2012
Artisan food market at Bloom
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Food & Drink Trade Fairs 2013

Cologne, January Dubai, February Moscow, February

Beijing, May London, September

Brussels, April

Berlin, February

Düsseldorf, March

Florida, April

Cologne, October

http://www.ism-cologne.com/
http://www.sialchina.com/
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Roz 

O’Shaughnessy 

Manager 

Corporate 

Communications 
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Promoting and Developing markets for Irish food and drink

Bord Bia – Partner with Industry
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Macro  

Consumer 

Insight & Trends 

Client Specific 

Insight & 

Innovation 

Partnership  

Innovation & 

Branding 

Programmes 

Sectoral

Insight & 

Innovation 

Brand Forum 
Foodworks

Insight & Innovation 
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“I am looking for products and brands that 

are real, authentic  and honest, because I 

know I  can trust what's in them and where 

they come from”

“I want a balanced approach to health and 

wellness, to have greater control through the 

choices I can make”

“I am mindful that I need to live more 

responsibly; I want to make better choices 

that make a difference without having to 

compromise”

“I like to pursue better value, to help 

maintain my lifestyle and to get the most 

from the money I have”

“I want to get more enjoyment from the 

simple things in life; to have experiences that 

add more fun and meaning”

“I want to stay in control of my busy life and 

make sure that I am at my best for whatever 

the day presents”

The Consumer Lifestyle Trends 
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•stimulate creative thinking

•motivating and inspiring clients

•encouraging them to uncover and experience the new and re-

evaluate what they already know
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Category Intelligence 2013

Gluten Free

Future of Frozen Foods

Ambient Bakery – IRL and UK

Non-alcoholic beverages

Chilled soups and ready meals

Sweet spreads

Premium chocolate

Cheese, Crisps and Snacks (UK)
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Access to brand expertise

5 events annually

Themed workshops

Brand health check

Network of over 150 

small and large food 

companies

brandforum@bordbia.ie

mailto:brandforum@bordbia.ie


Growing the success of Irish food & horticulture

Vantage Promote

- Sector Development
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Meet the Food & Beverage Team

• Linda Cullen – Chilled Foods

• Cathryn Hargan – Alcoholic Beverages

• Annette Kenny – Seafood

• Stephanie Moe – Frozen Foods

• Mary Morrissey – Food Works

• Denise Murphy – Bakery & Non Alcoholic Beverages

• Eimear O’Donnell – Consumer Dairy

• Miriam Tuomey – Confectionary & Grocery
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The day in focus
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Presentations from the Open Day 

Presentations will be available on www.bordbia.ie/Small 

BusinessOpenDay2013

http://www.bordbia.ie/Small BusinessOpenDay2013
http://www.bordbia.ie/Small BusinessOpenDay2013

