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India and China Make Waves in the Global Middle Class

Source: OECD Working Paper

“3 billion consumers 

will join the middle classes 

over the next 20 years”

changing lifestyles,

shifting dietary habits”
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“By 2025, two-thirds of the world’s population could

be living under water stress conditions”.
UN

Agriculture uses 70% of the world’s freshwater 

Food for Fuel: 

40% of US corn 

used for ethanol”

Climate

Change

“The most frequent and 

significant factor causing 

volatility is unpredictable

weather conditions”. 
FAO/OECD Agricultural Outlook, 2011-2020

Supply

Challenges
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By 2050, the planet will need to 

produce 70% more food, with 

less land, water and energy while 

also reducing greenhouse gas 

emissions
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Sample Initiatives – Sainsbury’s

14

Embraces multiple areas including: 

Sourcing, Health, Environment and Community. 

Many commitments made are heavily dependent on suppliers.   
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Consumers want it

Retailers want it

It fuels innovation

It helps develop new markets

It saves money

It inspires our people

Unilever: The Business Case
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Business Benefits.... 
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Creating Shared Value at Nestlé

Creating 

Shared Value
Nutrition, water,

rural development

Environmental

sustainability
Protect the future

Compliance
Laws, business principles, codes of conduct
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Ireland’s 

Sustainability 

Credentials
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EU Dairy GHG Emissions

Source: EU JRC  Evaluation of the livestock sector's contribution to the EU greenhouse gas emissions (GGELS)

EU Beef GHG Emissions

Ireland is at a good starting point..........
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Agriculture uses 70% of the world’s 

freshwater 
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Ireland has a very favourable water stress index
(% of territory under water stress)

Source: Yale University
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The two elements of Sustainability........

Setting Plans 

& 

Building the Proof +
Clearly 

Communicating 

Credentials
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ng
A World Leader in Sustainability

Measuring what matters…

Accreditation, independent verification…

Performance based on science 

innovation and best practice…

Every farm and food manufacturing business

signs up to the sustainability agenda…
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Cultivation/
Primary 
Production

Packaging
Production

Manufacturing

Distribution

Refrigeration/F
reezing

Cooking

Disposal & 
Recycling

Growing the success of Irish food & horticulture

Building the Proof – On Farm

Water

Biodiversity

Carbon

Key Areas

Welfare
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The infrastructure is in place…….

Quality Scheme Farms Certified
Estimated 

production

Beef 32,000 75%

Lamb 8,500 45%

Pig 360 95%

Poultry 1,200 95%

Eggs 350 97%

Horticulture 300 50%

Dairy 18,000 100%
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Feedback & Advice

32,000 beef farms carbon footprinted

Roll-out to 18,000 dairy farms…

Handheld technology GPS

http://www.teagasc.ie/
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Measuring what matters……other sustainability criteria
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The Sustainability Charter

Decide on 
target areas

Agree 
baseline 
period

Set timelines 
& targets

Annual 
Progress 
Report

Companies develop a plan covering at least 3 yrs
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Deciding on target areas

Plans & targets incorporate the following action areas:

Raw material sourcing

Manufacturing processes

Local environment
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Issues to include in sustainability plan

At least one “stretch target” At least one “stretch target”
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Registration of Interest Formal Application Membership
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Green Business Services

Free Resource Efficiency Audit

Focus on 

• Energy

• Waste

• Water

Report on recommendations

Green Business

SEAI

Enterprise 
Ireland

Repak

Green 
Hospitality

Green 
Healthcare

LAPN
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Savings identified by Green Business 

in 2011/2012

Average potential 

savings of €60,000 

identified 

One third in No/Low 

cost areas

7%

7%

15%

71%

Waste

Water

Material 

Energy
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Reporting progress
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Progress to date

174 companies registered

Account for almost 60% of exports

- Target of 75% by end of 2014

33 companies with plans submitted

7 Full members to date 
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Targets being set by companies

Energy
20% reduction in energy by 2015

Anaerobic digester by 2016

Emissions
12% reduction over next three years

30% reduction by 2020

Waste
Zero waste to landfill by 2015

70% reduction in waste to landfill due to increased recycling

Water
20% reduction by 2015

Implementation of rainwater harvesting by 2014

Biodiversity Implement biodiversity register and species enhancement programme by 2015

Welfare
Advice and feedback programme to farmer suppliers on welfare initiatives

Social
Reduce salt content of products by 15% by end of 2013

Removal of artificial colourings

Develop and implement Health & Nutrition Policy from 2013.
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Communicating our credentials.........
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OriginGreen_Ireland_Launch_Producers_SMK_SM_20-06-12_15-25_HQ.mpg
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For more information or to register please visit: 

www.origingreen.ie


