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India and China Make Waves in the Global Middle Class,ﬂ\
Shares of Global Middle Class Consumption, 2000-2050

“3 billion consumers
will join the middle classes
over the next 20 years”
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“The most frequent and
significant factor causing
volatility is unpredictable

weather conditions”.
FAO/OECD Agriculturalil©utlook, 2011-2020
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\ 40% of US corn "f
used for ethanol

Agriculture uses 70% of the world’s freshteli |
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By21050 the planet WI|| need to

produce 70% more food, with
less land, water and energy while

also reducing greenhouse gas
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v What We Do

¥ Reducing Impacts

¥ Farming
Table of facts

Environmental
Impacts

Better Management
Practices

QOur Solutions

f’g WWE Global |v| e i e ‘
A WWF? v WhatWeDo v OurEarth v YouCanHelp v News & Stories v SUUNATE '+

Home = What We Do » Reducing Impacts = Farming » Beef

Agriculture & environment: Beef

Cave paintings in France and Spain dating to 30,000 years ago
show aurochs - wild cattle — and human hunters. Today's
cattle are descendents of the giant aurochs, which were over
two metres at the shoulder and had lyre-shaped horns.

Two broad species groups

Cattle were domesticated about 10,000 years ago in Mesopotamia,
where they were both worshipped and sacrificed in religious
ceremonies. World cattle breeds fall into two groups derived from two
species.

Cattle of the species Bos faurus were first yoked in Mesopotamia and
used for traction to pull sleighs and wagons. Bos indicus were

domesticated about the same time in India. The Indian cattle are bette
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WORKING
TOGETHER
TO SAVE

COMITE BRASIL
EM DEFESA DAS FLORESTAS
DESENVOLVIMENTO

FORESTS

Dear Mrs. Presudent Dulma Rousseff

YOUR CREDIBILITY S| LIKE THE fURE§T e ___

'_*;./ A

Tracking Brazilian beef Walmart
Monitoring system set for roll-out in 2012
As the second-largest producer of beef and the top global exporter
since 2004, beef cattle represent the leading driver of deforestation
in the Brazilian Amazon. According to the National Wildlife Founda-
tion, the country is also the world’s third-largest emitter of green-
house gases, nearly half of which are directly tied to deforestation.
These factors make the monitoring of our supply chain critical.

If the planned amendment of the Brazilian Forest Code law goes
through, millions of hectares of forest will be lost and billions of
tons of CO2 emitted. This ‘reform’ also puts at risk Brazil's leading
international role in biodiversity and climate protection on the eve
of the Rio+20 summit. President Rousseff, during your presidential
campaign you pledged to prevent changes in a law that would allow
illegal deforestation or give an amnesty to environmental criminals.
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Please stand by your word.

For more information: www.wnwef.org.br/english
wuwnw.comiteflorestas.org.br

The Comité Brasil is a coalition made up of 163 organizations representing
Brazilian civil society.
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= DOING THE
g’ R'GHT THING © Online Shopping © Store Finder

Flan A IS all about

doing the ngnt thing

We've extended Plan A to cover 180 commitments, with the aim % -
of becoming the world's most sustainable major retailer by 2015.
Find out more below.

-

“ About Plan A | © Register © Login

Home - About Plan A

About Plan A

© Our Awards
We launched Plan A in January 2007, setting out 100 commitments to achieve in 5 years.

© Parinerships We've now extended Plan A to 180 commitments to achieve by 2015, with the ultimate goal of
becoming the world’s most sustainable major retailer.

Through Plan A we are working with our customers and our suppliers to combat climate
change, reduce waste, use sustainable raw matenals, trade ethically, and help our customers to
lead healthier lifestyles. Explore our Plan A commitments for 2010 - 2015.
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Sourcing with Integrity

1. By 2020, we’ll source all
of our key raw materials

and commodities sustainably
to an independent standard

Sainsburys
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UNILEUER

SUSTRINMABLE
LIUINL PLAN

i THE OPPORTUNITY @ & OUR APPROACH # THE PLAN i NEWS & RESOURCES Search ..

THE FLH" Home >The Plan > Sustainable sourcing

IMPROVING HERLTH AND
aUSTHRINABLE
IIEI.I!‘-I.E'I"#Il

n Health & hygiene

E Name (required)

GROWING FOR THE FUTURE |
REDULCING ENVIROMENTAL Email (required)

IMPACT

Organisation

B Greenhouse gases Food security is under threat from rising populations, changing weather patterns, water

Country

scarcity and unsustainable farming practices. Half our raw materials come from farms and

Consumers around the world want reassurance that the products they buy are ethically

sourced and protect the earth’s natural resources. A growing number are choosing to buy The Unilever Sustainable

brands such as Rainforest Alliance Certified™ Lipton tea, Ben & Jerry’s Fairtrade ice Living Plan

cream, and ‘small & mighty’ concentrated laundry detergents. A more sustainable brand is

often a more desirable brand.
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FOOD

PROMOTIONS

OUR STORY

CAREERS

LOCATIONS

The Road to Sustainability

Our Story
McDonald’s never stops working toward improving our
environmental performance...and reaping “double green”
benefits around the world. Leadership

The Road to Sustainability

Buiding a sustainable McDonald’s invoives all facets of our

> The Road To Sustainability

Sreener Than Ever

business.
Learn more about our efforts Recycle, Renew
Animal Welfare

Corporate Info

HEWS
Keeping Score
Several years ago, McDonald’s worked with Conservation
international to deveiop an environmental scorecard. kt drives
greater awareness of resource use (energy, water, air

7 emissions and waste) with the ulimate goal of reducing our
iroridbgeaie S it g Get straight answers to your
environmental impacts s fY H
ood quali quesiions.

VWatch our video to learn more
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By 2020...

Sourcing with 5. We'l doubie the 9. W'l double the ssles

Integrity 2. Our own brand st of Briishfood O ighter akcoha wine
peochacts worit contribule wessk and reduce the iverage

L We'll source all of our 1 ozl oevrrsaation, scchol contert (ABV)

Kty raw mateniaks and of own beand wine and
- 3 bees

»j- : .
3"

Sample Initiatives — Sainsbury’s

Making a positive

1L We'l makies sure that

our own padkagng has
Respect for our been reduced by a bl
environment compared to 2005

10, Wel put o wirste j
10 positive L

difference to our

comumunity

15 Well e encouraged 200 We'l have provided
over 20 miion childen o 30,000 people from
enjoy phgscl actviey in

the decade.

16 We'l have dorsated
aver £400 mikon o

chaniable cuses in

e decade.

Embraces multiple areas including:

Sourcing, Health, Environment and Community.

Many commitments made are heavily dependent on suppliers.

Best for food
and health
4. Our sabe=: of farly 8. Well contirme 1o mduce
3. All the fsh we sel wil traded prodces will hi sl saturasied fit fat and
as:mrd:'aﬂm'l areuredngorsoddand  Produets andwe wil kend
:"h"’m"" m’““h' ervronmerbal sndk m ::hg""*"“'
sesfiood our astomess 1o make
infoemed chokes.
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14, Wel have workied
with owr own brand
suppliers Lo reduce carbon
emesons acnss al of our

own brand producs by
50 pes cont refative

A great place 19, Wel 8,

to work mmiasd’q:lmgu

17, Wel creste 50000 wihshmesison

new job cpportuniies in e s g

the UK and at lecest bl
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Unilever: The Business Case

Consumers want it

Retailers want it

It fuels innovation

It helps develop new markets
It saves money

It inspires our people



_ _ Nestle Good Food, Good Life
Business Benefits....

Resource consumption and waste generation versus production volume, 2001-2011

175

® Total production volume
® Total water withdrawal
® Direct GHG emissions

@ Total on-site energy consumption
® Total water discharge

® Waste for disposal

2001 2003 2005 2007 2009 20M
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( ~ Creating Shared Value at Nestlé

Craative d & Beverage 5 I...:

, estlé Sourr’ ne Nutrition,  Transport
Sustainable development - otk B ‘ ey
is fundamental to Nestlé's Brands Creating S
business success and long ¥
term development. . 9 ; -, Sha_r,ed Value

‘ IR Nutrition, water,
In all of our business p rural development
operations.we do asmueh fo o
as posSibIETo eI thag s s L SRUREEL L CL IR CR RIS
we meet our present needs I Y adiod Environmental
without compromlsmg Sustamabmty
those of future generations. BratEci 3ot o

ek Compliance
oA Laws, business principles, codes of-conduct
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Dow Jones Sustainability Indexes
In Collaboration With SAM

iome Sustainability Assessment Dow Jones Sustainability Indexes Review Index Values

Food Producers

» HIGHLIGHTED CRITERIA
= L___,——/.
) . ECONOMIC DIMENSION
W\ N, *\ ‘.. - Health & Nutrition
> . 1 . "~ Corporate Governance
DJ SI Settl ng the . g — Risk & Crisis Management
Standard for ke o
s = S , " ENVIRONMENTAL DIMENSION
Sustainability _ 8 L e
— N - Environmental Policy/
Investing ohathen WA erern e

— Environmental Reporting
— Raw Material Sourcing

SOCIAL DIMENSION

— Human Capital -
Development

Factsheets — Labor Practice Indicators
- — Occupational Health &
Safety

— Talent Attraction &
Retention

.......................................................................................

Annual Review 201

| R
SAM and Dow Jones Indexes S\ .
announce the 2011 results \ x‘ﬁ‘ "‘ n

of the Annual Review

The monthly factsheets
provide snapshot of each
Index

fr
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Ireland’s
ustainability
Credentials

¢




4

Growing the success of Irish food & horticulture BOI’ d Bla
Irish Food Board




-

g . - 4 2:
L |

n

> »- K 3 s D £ Y B - . ~ ke - - > i
T3 SRS S : « e 7 ‘ 7 >
R 4 d . s p v. g - A
. - 7 - ¢

/ o, Wvei 0~ ¥ N ‘
. -, - N >

od start

I w - »o 1 ZFZ OO0 D
DoMWL i ST

P =

Source: EU JRC Evaluation of the livestock sector's contribution to the EU greenhouse gas emissions (GGELS)




Ireland has a very favourable water stress index
(% ogc-territory under water stressy’

Agriculture uses 70% of the world’s X%\@
Source: Yale University HESIWWEE




The two elements of Sustainabillity........
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Working
with nature




A World Leader in Sustainability

Every farm and food manufacturing business
signs up to the sustainability agenda...

Measuring what matters...

Accreditation, independent verification...

Performance based on science
Innovation and best practice...



Building the Proof — On Farm

Recyeling

Cultivation/ ' K ey Areas
Primary

Production

Carbon

C LA S \

wOorking wiin

he CarbonTrus
e o 0
4 Biodiversity

QUALITY, m
)RIGIN-IRELAND |

——

Welfare
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Estimated
production

Beef 32,000 75%
Lamb 8,900 45%,
Pig 360 95%
Poultry 1.200 95%

Eggs 350 97%
300 o%

Quality Scheme Farms Certified

Horticulture



Farm Enterprise Information b4

Note: Information to be collected
for last full calendar year: 2010

| AgFood.ie
Using AgFood.ie?
If not, interested in signing up?

Farm Details

—'; Farm size total (own):
‘ Manure Management — KgCO2e / kg of beef Iw

Farm size rented (total i.e, for any
enterprise):
||Area dedicated to Cattle enterprises (both
/

e R \,' lat 7
beef and dairy): : o i NP 7\_';
In REPS? | \‘GV’ Q e

‘g, ™~
?‘ 8 In AEOS?

| Handheld teChnO|Ogy GPS L= | ~ Daily Live Weight Gain — kg / day _
: ; CALASC

f/

32,000 beef farms carbon footprinted rere——
Roll-out to 18,000 dairy farms... T e



http://www.teagasc.ie/

Measurin hat n@tter criteria




The Sustamablllty Charter

- : 7»;;33‘,5;‘.;,‘:}? :,?;j??' .
s i Decideon
Lok Pl == | fargetareas

Annual
Progress —
Report

baseline
period

Set timelines
& targets

Companies develop a plan covering at least 3 yrs



Deciding on target areas

" Plans & targets incorporate the following action areas:

[ Raw material sourcing ]
[ Manufacturing processes ]
[ Local environment ]
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*Reduction
initiatives

*Renewables
Investment

Issues to include in sustainability plan

eReduction of
GHG emissions

¢|nitiatives to
reduce waste

*Packaging
reduction

At least one “stretch target”

*Reduce
consumption

*Minimise
contamination

*Prevent
Pollution

*Conservation
of ecosystems
*Soil biology

At least one

*Practices to
enhance
welfare

“stretch target’

Social
Sustainability

*Health and
Nutrition

*|nitiativesin
community

*Employee
wellbeing




Formal Application

Registration of Interest

[Cele

nBusiness



=}

. cpPa
j[{ GreenBusiness

Green Business Services

-/ Free Resource Efficiency Audit

- Focus on crmas
* Energy
Green Business
* Waste
[ W at er Heglrteh%gre

Green
Hospitality

- Report on recommendations
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Savings identified by Green Business
iIn 2011/2012

-/ Average potential
savings of €60,000

M \Waste
m \Water
® Material

identified a Energy
. One third in No/Low
cost areas
2pa
EI{ GreenBusiness
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" Monitoring
and
Measuring

Freshwayvs. Kerry Group

o Produce packaged
Sandwiches and Wraps (200
employees)

An analysis of waste produced
revealed that 112.5 tonnes /
annum of bread crusts sent
for composting costing €7,500
for waste management

Possible to sell these crusts to
a manufacturer to produce
bread crumb

| ., epo
*l’ GreenBusiness

o Cost saving €7,500/ annum

o Income from sale of
crusts=€8,000.

o Net benefit the company .
€15,500




e
- ‘ . P
,‘__ / I GreenBusiness

Large Food Processing
Plant

o Company uses 640,000 outer
cardboard boxes costing the
company €192.000 / annum

o Potentially boxes could be
used 5 times before recycling

o Potential Cost saving €148,670/
annum

o Investment- €0
o Payback- Immediate




::‘“&;- -
MONITORING

A . epa
L AD ﬂ” GreenBusiness

Atlantis Seafoods, Wexford

¢ Online monitor indicated that

baseline water consumption on
Sunday was 400 hitres/ hr

¢ Investigation, revealed sound of
running water from faulty ball-
cock

ﬂﬂﬂﬂﬂ

o €Annual

il

i




Food Processing Plant

o Replace T8 florescent light
with T5 florescent lights.

o 40% reduction 1n energy

0 > energy reduction in cold
storage

o Lamp Cost- €9.000
o Energy Savings - €15,000

o Payback= 7 months




Reporting progress

REduce our opar arkonal Carton smisskons

nﬂ'ﬂ-ﬁ% and make our EFEEI joine carbon neutral Wa'va reduced We'vae improved
our operational our store energy
Behird OCrpln  Achiovad carbon emissions afficiency by 23%

by 13% since (after weaathar

10, Energyusa Indata cantras
102 Video conlerencing

10.3 _Intemational logistics

104 Carbonneutral operations
10,5 Energy efficiency

108 Fual efcency

107 Aecuce businass fights
108 (GMeen COMpEMy Car policy
109 Greenslectncity

10,10 On-gterenawebies

1011 Bio-diess

1012 MNew franspart technologles
10,13 EURC engines

10,14 Carbon offsetting polcy

105 Siona refrigaration

200607 adju=stment) por sqfi
compared to 2006/07

Three objectives (33 commitments)

- 9. Help our customers cut thaircarbon footprnd.

- 10. Reduce ouroperatonal carbon emissions by
30%: and maka our operations carbon neutral.

- 11. Help our suppliers cut their carbon
BMmiSSIons.

Iy

g
.

18 commitments achieved, 14 onplan,
1 on hold
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Progress to date

174 companies registered

Account for almost 60% of exports

- Target of 75% by end of 2014
33 companies with plans submitted

7 Full members to date

Gy v
FARMS Sots you 4P for Lig

i W
Irish Distillers
Pernod Ricard excellence in seafood

KEPAK

(GROUP | count
FOOD EXCELLENCE cres Iy

B pio

Erngai

Seafood Dé IS




Targets being set by companies

20% reduction in energy by 2015
Anaerobic digester by 2016

Energy

12% reduction over next three years

Reduce salt content of products by 15% by end of 2013
Social Removal of artificial colourings
Develop and implement Health & Nutrition Policy from 2013.

Emissions 30% reduction by 2020
Zero waste to landfill by 2015
Waste 70% reduction in waste to landfill due to increased recycling
20% reduction by 2015
Water Implementation of rainwater harvesting by 2014
Biodiversity Implement biodiversity register and species enhancement programme by 2015
Advice and feedback programme to farmer suppliers on welfare initiatives
Welfare RIS PP




able ... @ Meltwater News Eﬂ Meltwater Press S; Feod & Drink Summit; Ori.., e pTools CMS - Login

o (@) Meltwater News L ater Press %2 Food & Drink Summit; Ori... §g) pTools CMS - Login

Persone  Pubblicita ~ Estero  Sostemibiita ~ Finanza

£\ ol
W, . .O'l/
Sistainabifity starts here II
ko (,
t L'In

impoi
I'indu

~ progett 'a
\ lirlanda . \
sostenibile
nonche un 1
fornitori di s

sostenibilita L

Origin Green & ¢
sostenibilita sono stati definiti. Un recente studio condotto dalla Com
I"Irlanda ha tra le pil basse impronte di CO2 legate alla produzione lat
Europea. Inoltre, I"inglese Cranfield University ha recentemente condott.
associata alla produzione lattiero casearia e di carne irlandese, i cui risu.
presenta un impatto sulle risorse idriche tra i pid bassi al mondo.

18 Settembre 2012

€ =z C

eIEN=ENE]

.

rogrammae Origin Green, une affatre

e\

New

our credentials.........

pecuario irlandés basada en la sostenibilidad

la organizacion encargada en

la promocién v el desarrollo

ria alimentaria, ha puesto en

Entemente una nueva

trada en la sostenibilidad:

De esta manera busca
no de los principales
alimentos de alta

esta estrategia de
ha organizado una
a internacional en la

ector general de
las motivaciones
*ria alimentaria
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IRELAND
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IRELAND

Origin Green home
P R e e P e R S PRIy

What is Origin Green?

Working

| | with nature
Register your interest IRELAND

Get your business involved

Sustainability Charter

Pilot companies
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OriginGreen_Ireland_Launch_Producers_SMK_SM_20-06-12_15-25_HQ.mpg




Working
with nature

For more information or to register please visit:

Wwww.origingreen.ie



